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Abstract

This study attempted to test how specific attitudes towards creativity can help us predict
the extent to which team members will actually use creative behaviours inherent to
Basadur’s (1996) creative problem solving process. Also, this research tested how these
creative behaviours generated by individual team members contribute to overall team
performance. A scale measuring S distinct attitudes on creativity was administered to
members of 45 teams each comprised of approximately 5 first year undergraduate
students. Members were also asked to evaluate each of their teammates on their use of
specific creative behaviours while working on group projects. Results indicated that only
one dimension of creative behaviour, Focused Active Divergence in Problem Finding, the
first step in Basadur’s creative problem solving process, could be predicted by attitudes
on creativity. Furthermore, the attitude which best predicted this type of creative
behaviour was identified as (Not Feeling) Too Busy for New Ideas. These findings set the
stage for eventual research investigating the extent to which managers can use attitudes
on creativity to forecast a team’s likelihood of engaging in creative activity. Our results
did not show any relationship between the creative behaviours assessed in our survey and
overall team performance, though we hypothesize that such a relationship is probably
contingent on the type of task being performed by a team. It is likely that the task our
sample was asked to accomplish did not necessitate the implementation of the full
creative problem solving process. Practical and theoretical implications are discussed.



Introduction

Popularity of Teams

Optimizing human potential in the workplace through the creation of an involving and motivating
organizational environment is the goal of many organizations today (Lawler, 1992; Pfeffer, 1994).
To this end, organizations are removing hierarchical layers, decentralizing and seeking to increase
employee involvement and responsibility (Handy, 1989). One way organizations have tried to increase
employee involvement, responsibility and motivation, while remaining adaptable to the changing
business environment, has been through the use of autonomous work teams (Hollenbeck, LePine,
Tlgen, 1996; Cohen, 1993). The use of such teams is increasingly popular in organizations (Metz and
Simms, 1993; Cohen, 1993) and there is considerable evidence that they can produce dynamic
benefits when implemented correctly (Jourden and Heath, 1996; Martha, Harker, Messerman, 1994;
Morley and Heraty, 1995; Ferrero, 1994; Kirk, Meldrum and Fewsmith, 1995; Steven, 1995; Philips,
1994; Davenport, 1994; Buggie, 1995; Anfuso, 1994; Reiste and Hubrich, 1995). Unfortunately,
though teamwork has become an increasingly popular organizational development tool, many
organizations wanting to reap its so-called advantages are unfamiliar with the attitudinal and
behavioral requirements for team members, and the necessity for the employing organization to offer
appropriate support systems (e.g., team-based compensation, team member process training, etc.).
As a result, more than 50% of team initiatives fail (cf., Advanced Concepts Conference, 1998). The
current study attempted to investigate the validity of a creative problem solving process introduced

by Basadur and his colleagues (1982) that we believe would be beneficial to the performance of

autonomous teamwork.

Creativity and Team Work

The concept of creativity/adaptability has been shown as being a necessary requirement for
organizational effectiveness (Mott, 1972). Basadur (1993) suggested that organizational creativity

could lead to both economic and people outcomes. The latter can include increased job satisfaction,

trust, motivation, commitment, involvement, and more importantly, group interaction, and teamwork.
Basadur also suggests that specific attitudes, thinking skills, and behaviors within and among
individuals and groups are needed for effective teamwork and subsequent organizational

creativity/adaptability and performance.



Basadur’s Creative Problem Solving Process - Simplex®

Simplex® is a complete process of creative problem solving and innovation. It consists of four
stages: finding and defining problems, developing creative solutions and implementing the solutions.
Each stage requires creativity of a different kind yet all four stages are necessary for innovative
performance. In order to make the team innovation process effective, members must learn and apply
several specific process skills within each of the four stages. It has been theorized that knowledgeable

people, the meeting process and meeting process skills, lead to innovative solutions and superior

results.

There are three challenges to making innovation a way of life using Simplex®. One must learn to use
the process as a whole, get the process skills he/she needs to implement the process and demonstrate
effective leadership using the process. There are four categories of process skills: Active divergence,
active convergence, deferral of judgment, and vertical deferral of judgment. The process skills of
deferral of judgment and active divergence are the keys to finding diverse options through ideation.
The process skill of active convergence is the key to evaluation. These specific process skills include
attitudes, behaviors and thinking skills and are summarized as the two-step Ideation-Evaluation mini-

process. More specific details are as follows:

Active Divergence enables one to generate options. People with Active Divergence skills:

Continually seek new opportunities for change and improvement

View ambiguous situations as desirable

Seek potential relationship beyond the known facts

Show awareness and gaps in their own experience and tolerate situations in which things are
less than clear cut

Realize that the early stages of innovation require the patience to discover the right questions
before seeking the right answer

Extend themselves to seek out additional possible solutions to problems and additional factors
for evaluating solutions beyond the obvious.

& © 0606066

Active Convergence enables one to evaluate options. People with Active Convergence skills:

Take reasonable risks to proceed on an option instead of waiting for the perfect answer

Show a willingness to help their team reach consensus by viewing differences in opinion as
helpful rather than a hindrance

Follow through on implementation plans
Do whatever it takes to insure successful installation of ideas.

©ee 660
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Deferral of Judgment allows one to separate the opposing skills of Active Divergence and Active

Convergence. People with these skills:

Are open-minded to new opportunities

Defer action on a problem in order to seek out facts

Find alternative ways to define a problem

Have a willingness to try unusual approaches to solve a problem
Are open-minded to new solutions.

eeeee

Vertical Deferral of Judgment helps all participants to work through the Simplex® Process steps
in synchronization, rather than jumping to solutions or acting prematurely. This skill helps individuals
avoid the urge of simply leapfrogging over steps in the Simplex® process. Basadur and his
colleagues (Basadur & Finkbeiner, 1985; Basadur & Hausdorf, 1996; Basadur, Taggar & Pringle, in
press) have discovered S distinct attitudes relating to the acceptance of the Ideation-Evaluation mini-
process. They are: Preference for Active Divergence, Preference for Avoiding Premature
Evaluations, Valuing New Ideas, Belief that Creativity is Not Only for a Select Few, and Not Feeling
Too Busy for New Ideas. These attitudes are conceptualized as being antecedents or precursors to
the actual practice of the behaviors relating to the Ideation-Evaluation mini-process within the

Simplex® process as a whole (Basadur, Graen, & Green, 1982).

The Proposed Model under Investigation
The purpose of this study was to assess whether the five attitudes identified by Basadur et al. would
in fact be related to creative problem solving behaviors of individuals within autonomous work teams,

and finally, whether these behaviors do in fact account for better work team performance.

The study was exploratory in nature as little research had previously attempted to empirically test the
validity of the proposed model. Furthermore, This study offered a first test of the psychometric
properties of a new scale measuring creative problem solving behaviors among team members. This
scale, the Basadur-Getto Creative Problem Solving Process Skills Questionnaire for groups and

teams, was intended to measure the spectrum of behaviors required to support each of the four phases

of the Simplex® process.



Method
icipan
238 first year commerce students enrolled in an 13-week introductory business course at an Ontario
university took part in this study. Average participant age was 19.4 years, and there was relatively
equal representation of male to female participants. Participants were instructed to fill out the
questionnaires as a requirement for the class participation. These instructions were deemed justified
given the course’s content and that effective teamwork is considered an important consideration in

today’s organizations. After the elimination of missing cases, 225 participants were used for the

study.

Measures

For the measure of attitudes, the five scales developed by Basadur et al. were used.

For the measure of creative behaviors, the authors modified the Basadur & Getto questionnaire (see

Appendix 2) to permit each team member to assess every other member of the team individually

rather than the team as a whole.

The measure of team performance was given by the grading of a final written team project and oral
team presentation at the end of the course. Team projects were evaluated by teaching assistants, and

the course instructor assessed the oral presentations.

Procedure

At the beginning of the course, all the participants were grouped together in teams varying from 3
to 8 members in size. Forty-seven teams were formed and remained intact until the end of the course.
During the first two weeks of the course, all participants filled out the five attitude scales. One week
prior to the end of the course, every team member evaluated each of his or her teammates on the
extent to which they demonstrated creative behaviors while working on the final project and
presentation by using the scale derived from the original Basadur-Getto scale. Team behaviors were

calculated by averaging the individual assessments of each other by the team members.



Results
Before tésting the statistical validity of the model, we conducted an exploratory factor analysis of the
Basadur-Getto Scale. Three factors were identified accounting for 60.5% of the variance in the scale
(see appendix 1 for factor analysis results). By analyzing the content of the items that most highly
loaded on each factor we formulated tentative behavior factor labels: Focused Active Divergence in
Problem Finding, Tendency to Act Impulsively in Problem Solving, and Practicing Deferral of
Judgment in Problem Finding. Internal reliability assessment revealed Cronbach alphas of .89, .68,

and .61 respectively.

A Stepwise Multiple Regression Analysis identified the Not Feeling Too Busy for New Ideas attitude
as the best predictor of the Focused Active Divergence in Problem Finding Behavior (F = 5.847, p
= .016). This would seem to indicate that the more a person feels they can put time aside for
generating and formulating new problems and opportunities, the more that person would engage in
focused active divergence during the problem finding stage of the creative problem solving process.
The other four attitudes did not significantly contribute to the model. Please refer to Appendix 1 for

descriptive statistics and a full correlation matrix.

There was no apparent significant relationship between either measure of team performance and any
of the five attitudes or any of the three behavior factors. Both aggregate team attitudes and behaviors
as well as proportion of high team member attitudes and behaviors within teams were used to test

these relationships. Neither method revealed any significant findings.

Discussion
The results indicate that our model was partially supported. We have shown that one of the five
attitudes associated with the acceptance of the Ideation-Evaluation/Deferral of Judgment concepts
labeled Not Feeling Too Busy for New Ideas significantly predicts behaviors related to Focused Active
Divergence in Problem Finding (the beginning portion of the Simplex® Creative Problem Solving
process). We have therefore established a relationship between attitude and behavior. This
relationship is not surprising however. Without a desire to spend the time to generate new

opportunities, it would be very difficult to actively engage in divergence, especially in the early part
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of the Simplex® Process. One would probably be prone to concentrating on solving already

identified problems rather than seek out new opportunities and define them in insightful new ways

prior to attempting to solve them.

Unfortunately, we were unable to demonstrate any significant relationship between behavior and
overall team performance, the second half of our model. This may be due to error in the actual
measurement ofteam performance. The team evaluators were not specifically trained to do their task,
and the evaluation criteria were somewhat vague. The absence of any relationship could have also
been due to the task given to the teams. Perhaps it was not a task that necessitated the full creative
problem solving process. This is supported by Basadur’s (1995) findings that show how people in
different fields of endeavor emphasize on different stages of the creative problem solving process.
He found that in the case of students, they tend to focus more on the Solution and Implementation

stage. Since none of our creative behavior factors relate to this particular stage, our results are not

surprising.

The importance of considering the type of task a team must accomplish when assessing the benefit
of using creative behaviors was further demonstrated in a separate pilot study. Groups were
- comprised of second year MBA students who cooperated in a series of quantitatively scored
exercises. The creative behaviors were shown to positively relate, albeit with a low level of
significance, with the tasks requiring the groups to come up with creative solutions (e.g., bridge
building), and not with those single solution tasks which discouraged creative thinking (e.g., solving
amurder mystery). Thus, scholars and practitioners alike must consider the task to be accomplished

by teams before encouraging the generation of creative problem solving behaviors.

Future Research

This study has set the stage for understanding the complexity of relationships between creative
attitudes, creative behaviors, and team performance. Since the current version of the Basadur-Getto
behavioral scale only appeared to measure behaviors related to Problem Finding and Problem Solving,
future studies should try to develop a more comprehensive and complete scale to measure creative

behaviors that would span across all stages of the Creative Problem Solving process. Furthermore,
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the relatively weak alpha levels for the latter two factors would stress the importance of having a
more complete list of items even for the existing scales. Also, future research should try to
distinguish tasks that actually necessitate creative problem solving from those that don’t when trying

to relate creative attitudes and behaviors to team performance on those tasks.

Implications

Having established a significant positive relationship between attitude and behavior, and knowing that
attitudes can be taught and/or modified (Basadur, Graen, & Green, 1982), we feel confident that this
avenue of research will help practitioners devise attitude training programs that would help
organizations become more adaptive in our rapidly changing work environment. Also, by establishing
a clear link between attitude and behavior, the attitude scales would prove to be invaluable tools for

assessing the impact of full-scale creative problem solving training programs.
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Appendix 1



Descriptive Statistics

Mean

Std.
Deviation

Focused
active div.
in PF
Tendency
to act
impulsively
in PS
Practicing
diferred
judgement in
PF
Valuing
new ideas
Creative
individual
strereotypes
Too busy
for new
ideas
Active
divergence
Preference

for avoiding
rem. eval.

3.4152

4.1506

3.3865

6.9437

5.5577

6.0342

5.4582

4.8767

.5983

.3874

.4635

.8415

1.0273

1.2042

2.4585

2.3474

225

225

225

225

225

225

225

225
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BASADUR/ GETTO

CREATIVE PROBLEM SOLVING
PROCESS SKILLS QUESTIONNAIRE FOR GROUPS AND TEAMS

Purpose

This questionnaire is designed to identify the behaviors observed among your teammates that
support the process of creative problem solving.

Instructions

Rate each of your teammates on the frequency with which they demonstrated the following 14
behaviours while preparing both your research report and your final in-class presentation. Be sure
to rate all teammates before going on to the next behaviour.

All ratings should be based on the following scale: 1=Never, 2=Once in a while, 3=Sometimes,
4=Usually, and 5=Always. Responses are kept confidential.

1. How often did the person
make premature judgments of
new or fledging thoughts?

2. How often did you observe the
person taking time to break down
big, hard to handle problems into
smaller, simpler parts before
trying to solve them?

3. To what degree did the person
find him/herself solving the same
problem over and over again
because they did not take the
time to define the problem well
the first time?

4. How routinely did the person
question whether the
assumptions they were making
were still valid?

5. To what degree did the person
display an optimistic, "can-do"
attitude about tackling problems?

Name Name Name Name Name

ID ID D ID D




6. How often did you observe the
person reacting negatively to
radical, new ideas?

7. How often did the person seek
out many different facts and
points of view before determining
what direction to take on a
problem?

8. To what extent did the person
fail to generate several possible
alternatives to a problem before
choosing a solution?

9. To what extent did the person
discuss what was good about a
problem as much as (s)he
discussed what was bad about a
problem?

10. How often did the person
create unusual, thought
provoking ideas before deciding
on the best solution to a
problem?

11. To what degree did the
person clarify facts and take time
to consider the most significant
facts prior to deciding what the
real problem was?

12. How often did the person
evaluate solutions with hidden
motives and biased view points?

13. To what extent did the person
take personal ownership and
responsibility for measuring the
results of the solutions they
implemented?

14. How often did the person
make hasty negative evaluations
of proposals and ideas?




10.

11.

12.

MANAGEMENT OF INNOVATION AND NEW TECHNOLOGY
WORKING PAPER SERIES

R.G. Cooper and E.J. Kleinschmidt, "How the New Product Impacts on Success and Failure
in the Chemical Industry", February, 1992.

R.G. Cooper and E.J. Kleinschmidt, "Major New Products: What Distinguishes the Winners
in the Chemical Industry", February, 1992.

J. Miltenburg, "On the Equivalence of JIT and MRP as Technologies for Reducing Wastes
in Manufacturing, March, 1992.

JB. Kim, I. Krinsky and J. Lee, "Valuation of Initial Public Offerings: Evidence from
Korea", February, 1992.

M. Basadur and S. Robinson, "The New Creative Thinking Skills Needed for Total Quality
Management to Become Fact, Not Just Philosophy", April, 1992.

S. Edgett and S. Parkinson, "The Development of New Services Distinguishing Between
Success and Failure", April, 1992.

AR. Montazemi and K.M. Gupta, "Planning and Development of Information Systems
Towards Strategic Advantage of a Firm", April, 1992.

A R. Montazemi, "Reducing the Complexity of MIS Innovation Through Hypermedia and
Expert Systems", May, 1992.

M. Basadur and Bruce Paton, "Creativity Boosts Profits in Recessionary Times - Broadening
the Playing Field", June, 1992.

Robert G. Cooper and Elko Kleinschmidt, "Stage-Gate Systems for Product Innovation:
Rationale and Results", June, 1992.

S.A.W. Drew, "The Strategic Management of Innovation in the Financial Services Industry:
An Empirical Study", July, 1992.

M. Shehata and M.E. Ibrahim, "The Impact of Tax Policies on Firms' R & D Spending
Behavior: The Case of R & D Tax Credit", July, 1992.



13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

Willi H. Wiesner, "Development Interview Technology: - Implications for Innovative
Organizations", July, 1992.

Isik U. Zeytinoglu, "Technological Innovation and the Creation of a New Type of
Employment: Telework", August, 1992.

John W. Medcof, "An Integrated Model for Teaching the Management of Innovation in the
Introduction to Organizational Behaviour Course", October, 1992.

Min Basadur, "The Why-What's Stopping Analysis: A New Methodology for Formulating
I11-Structured Problems", October, 1992.

Stephen A.W. Drew, "Strategy, Innovation and Organizational Learning an Integrative
Framework, Case Histories and Directions for Research", November, 1992.

Stephen A.W. Drew, "Innovation and Strategy in Financial Services", November, 1992.

Scott Edgett, "New Product Development Practices for Retail Financial Services",
November, 1992.

Robert G. Cooper and Elko J. Kleinschmidt, "New Product Winners and Losers: The
Relative Importance of Success Factors - Perception vs. Reality", November, 1992.

Robert G. Cooper and Elko J. Kleinschmidt, "A New Product Success Factors Model: An
Empirical Validation", November, 1992.

Robert G. Cooper & Elko J. Kleinschmidt, "Stage Gate Systems: A Game Plan for New
Product Success", November, 1992.

Min Basadur, "Optimal Ideation-Evaluation Ratios", March, 1993.
Christopher K. Bart, "Gagging on Chaos", March, 1993.
Yufei Yuan, "The Role of Information Technology in Business Innovation", July, 1993.

Isik Urla Zeytinoglu, "Innovation in Employment: A Telework Experiment in Ontario",
July, 1993.

John Miltenburg and David Sparling, "Managing and Reducing Total Cycle Time: Models
and Analysis", August, 1993.

R.G. Cooper, C.J. Easingwood, S. Edgett, EJ. Kleinschmidt and C. Storey, "What
Distinguishes the Top Performers in Financial Services", September, 1993.

B.E. Lynn, "Innovation and Accounting Research", September, 1993.



30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44,

Min Basadur and Peter Hausdorf, "Measuring Additional Divergent Thinking Attitudes
Related to Creative Problem Solving and Innovation Management", November, 1993.

R.G. Cooper and E.J. Kleinschmidt, "Determinants of Time Efficiency in Product
Development", December, 1993.

Christopher K. Bart, "Back to the Future: Timeless Lessons for Organizational Success",
February, 1994.

Ken R. Deal and Scott J. Edgett, "Determining Success Criteria for New Financial Products;
A Comparative Analysis of CART, Logit and Discriminant Analysis", February, 1995.

Christopher K. Bart and Mark C. Baetz, "Does Mission Matter?", February, 1995.

Christopher K. Bart, "Controlling New Products: A Contingency Approach", February,
1995.

Christopher K. Bart, "Is Fortune Magazine Right? An Investigation into the Application
of Deutschman's 16 High-Tech Management Practices", February, 1995.

Christopher K. Bart, "The Impact of Mission on Firm Innovativeness", February, 1995.
John W. Medcof, "Transnational Technology Networks", April, 1995.

R.G. Cooper and E.J. Kleinschmidt, "Benchmarking the Critical Success Factors of Firms'
New Product Development Programs", April, 1995.

John W. Medcof, "Trends in Selected High Technology Industries", July, 1995.

Robert C. Cooper & E.J. Kleinschmidt, "Benchmarking Firms' New Product Performance
& Practices", September, 1995.

Min Basadur and Darryl Kirkland, "Training Effects on the Divergent Thinking Attitudes
of South American Managers", November, 1995.

Min Basadur, "Organizational Development Interventions for Enhancing Creativity in the
Workplace", November, 1995.

Min Basadur, "Training Managerial Evaluative and Ideational Skills in Creative Problem
Solving: A Causal Model", December, 1995.



45.

46.

47.

48.

49.

50.

51.

52.

53.

54.

55.

56.

57.

58.

59.

Min Basadur, Pam Pringle and Simon Taggar, "Improving the Reliability of Three New
Scales Which Measure Three New Divergent Thinking Attitudes Related to Organizational
Creativity”, December, 1995.

N. P. Archer and F. Ghasemzadeh, “Project Portfolio Selection Techniques: A Review and
a Suggested Integrated Approach”, February, 1996.

Elko J. Kleinschmidt, “Successful new product development in Australia: An empirical
analysis”, February, 1996.

Christopher K. Bart, “Industrial Firms & the Power of Mission,” April, 1996.

N. P. Archer and F. Ghasemzadeh, “Project Portfolio Selection Management through
Decision Support: A System Prototype,” April, 1996.

John W.Medcof, “Challenges in Collaboration Management in Overseas Technology Units,”
April, 1996.

Susan L. Kichuk and Willi H. Wiesner, “Personality and Team Performance: Implications
for Selecting Successful Product Design Teams,” May, 1996.

Susan L. Kichuk and Willi H. Wiesner, “Selection Measures for a Team Environment: The
Relationships among the Wonderlic Personnel Test, The Neo-FFI, and the Teamwork KSA
Test, ” May, 1996.

Susan L. Kichuk and Willi H. Wiesner, “Personality, Performance, Satisfaction, and Pdtential
Longevity in Product Design Teams,” June, 1996.

John W. Medcof, “Learning, Positioning and Alliance Partner Selection,” June, 1996.

Scott J. Edgett, “The New Product Development Process for Commercial Financial
Services,” July, 1996.

Christopher K. Bart, “Sex, Lies & Mission Statements,” September, 1996.

Stuart Mestelman and Mohamed Shehata, “The Impact of Research and Development
Subsidies on the Employment of Research and Development Inputs,” November, 1996.

Mark C. Baetz and Christopher K. Bart, “Developing Mission Statements Which Work,”
November, 1996.

Fereidoun Ghasemzadeh, Norm Archer and Paul Iyogun, “A Zero-One Model for Project
Portfolio Selection and Scheduling,” December, 1996.



60.

61.

62.

63.

64.

65.

66.

67.

68.

69.

70.

71.

72.

73.

74.

R. G. Cooper, S. J. Edgett, E. J. Kleinschmidt, “Portfolio Management in New Product
Development: Lessons from Leading Firms,” February 1997.

R. G. Cooper, S. J. Edgett, E. J. Kleinschmidt, “Portfolio Management in New Product
Development: Lessons from Leading Firms -- Part II,” February 1997.

C. K. Bart, “A Comparison of Mission Statements & Their Rationales in Innovative and
Non-Innovative Firms,” February 1997.

R. Bassett, N. P. Archer and W. G. Truscott, “Data Webs: An Evaluation of an Innovative

Information Management Tool that Integrates Databases with the World Wide Web,” April
1997.

S. Taggar, “Intelligence, Personality, Creativity and Behaviour: The Antecedents of
Superior Team Performance,” April 1997.

R. Deaves and 1. Krinsky, “New Tools for Investment Decision-Making: Real Options
Analysis,” May 1997.

J. W. Medcof (ed.), “Trends and Events in Selected High Technology Industries,” May,
1997. (On the WEB only)

C. K. Bart, “Product Innovation Charters: A State-of-the-Art Review,” May, 1997.

John W. Medcof, “Strategic Contingencies and Power in Networks of Internationally
Dispersed R&D Facilities”, August, 1997.

John W. Medcof, “Research Intensity and the Identification of High Technology Industries,”
September, 1997.

Christopher K. Bart and John C. Tabone, “Mission Statements in the Not-for-profit Health
Care Sector: A State of the Art Review,” September, 1997.

Elko J. Kleinschmidt, “In-house and Partnership New Product Development in Austria: An
Empirical Analysis on Outcome and Explanatory Factors,” October, 1997.

Robert G. Cooper, Scott J. Edgett and Elko J. Kleinschmidt, “R&D Portfolio Management
Best Practices: Methods Used & Performance Results Achieved,” January, 1998.

Christopher K. Bart and Simon Taggar, “A Model of the Impact of Mission Rationale,
Content, Process and Alignment on Firm Performance,” March, 1998.

Christopher K. Bart, John Parkinson and Simon Taggar, “The Implementation of Strategy:
Behavioural vs Budgetary Approaches and the Effect of Participation,” March, 1998.



75.

76.

77.

78.

John W. Medcof, “The Resource Based View and the New Competitive Landscape:
Characterizing Positions of Dynamic Capability,” May, 1998.

F. Ghasemzadeh and N. P. Archer, “Project Portfolio Selection Through Decision Support,”
June, 1998.

Y. Yuan, N. Archer, and R. Bassett, “The Impact of Electronic Commerce Innovations on
Marketing Management,” June, 1998.

Kenneth S. Chan, James Chowhan, Stuart Mestelman, Mohamed Shehata, “Value
Orientations and Income and Displacement Effects,” July 1998.

innova/papers.irc



	1332146
	1332146_appendix1_pg2
	1332146_pg6

