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Adult Learners
 
· Need to know the reason for learning
· Use past experience to provide the basis for learning
· Need to be responsible for their decisions on education; involved in the planning and evaluation of their instruction
· Are most interested in learning subjects having relevance to their work and/or personal lives
· Respond better to problem-centered rather than content-oriented learning
· Respond better to internal versus external motivators
· Knowles (1968)



















Standards & Guidelines 
Association of College and Research Libraries Standards for Proficiencies for Instruction Librarians and Coordinators http://www.ala.org/acrl/standards/profstandards 


ANSI/NISO Z39.14-1997 (R2015), Guidelines for Abstracts (published)  http://www.niso.org/apps/group_public/download.php/14601/Z39-14-1997_r2015.pdf 

Alternative Outputs in Scholarly Communications. NISO Recommended Practice NISO RP-25-201x-2C
http://www.niso.org/apps/group_public/download.php/16555/NISO%20RP-25-201x-2C,%20Alternative%20Outputs%20in%20Scholarly%20Communications.pdf 


Penn State University Library. Guideline UL-ING01 Peer Review of Instruction https://libraries.psu.edu/policies/ul-ing01 

Plain language standard guideline (American) http://www.plainlanguage.gov/howto/quickreference/checklist.cfm  


Plain Language Writing. Community First. https://carleton.ca/communityfirst/2015/plain-language-video 
















MODEL AGREEMENT (Short Form) 
Canadian Association of Professional Image Creators  https://capic.org/wp-content/uploads/2014/01/Model-Agreement.pdf 

BETWEEN: _________________________________(hereinafter called 'the Photographer') 
AND: _______________________________________(hereinafter called 'the Model') 

CONSIDERATION 
In consideration of something of sufficient value to the circumstances, e.g. money, prints etc., the receipt and sufficiency whereof is hereby acknowledged by the Model, both parties hereto agree as follows: 

1. DESCRIPTION OF PHOTOGRAPHS This Agreement applies to any and all photographs of the Model and the Model's Property made by the Photographer on the session dates covered by this agreement (noted below) and to all reproductions of such photographs (herein collectively called 'the Photographs'). 
2. USE OF THE PHOTOGRAPHS The Model hereby consents to and authorizes the use of the Photographs by the Photographer and the Photographer's authorized representatives, licensees, successors, and assigns for any purpose whatsoever including without limitation: sale, reproduction in all media, publication, display, broadcast and exhibition for promotion, advertising, trade, art or illustration. The Model agrees the Photographs may be used without further compensation for an unlimited time and that this Agreement is irrevocable. 
3. OWNERSHIP AND RIGHTS IN THE PHOTOGRAPHS The Model agrees that the Photographs, the copyright in the Photographs and all other rights in the Photographs or copies or reproductions thereof are the sole property of the Photographer and that the Photographer may protect the copyright or dispose of or authorize the use of any or all such rights in any manner whatsoever. 
4. RELEASE OF PHOTOGRAPHER FROM LIABILITY The Model releases the Photographer and all other persons entitled under this Agreement to use the Photographs from all liability for libel, invasion of privacy, and all causes of action whatsoever in relation to the photographs their making and use, the Model or the Model's property including without limitation any liability for alteration of the Photographs, whether intentional or otherwise, that may occur during the making or subsequent use of the Photographs. The Model acknowledges reading the entire Agreement prior to signing and the Model is familiar with the contents. 

IN WITNESS WHEREOF the Photographer and the Model or the model's parent or guardian have executed this Agreement, dated: _____________________________ 
Photography session dates: ______________________ 

Photographer (print name here):___________________________ 
Signature _______________________________________ 
Signed at (city name) (Prov) __________________________ , _______ on the ____ day of _______  _________ 20__.

Model (print name here):___________________________ 
Signature _______________________________________ 
Signed at (city name) (Prov) __________________________ , _______ on the ____ day of _______  _________ 20__. 

If Model has not reached the Age of Majority, Parent or Guardian hereby gives their irrevocable permission to the photographer to use the photographs as outlined above. Parent or Guardian must sign below and PRINT Model’s Name below. 
Model’s Name _______________________________________________________________ 
Witness Signature _____________________________________________________________ 
Signature __________________________________________ (parent or guardian)  
Signed at (city name) (Prov) __________________________ , _______ on the ____ day of _______  _________ 20__.
MODEL RELEASE
In consideration of my engagement as a model, and for other good and valuable consideration herein acknowledged as received, I hereby grant the following rights and permissions to  ___________________ ("Photographer"), his/her heirs, legal representatives, and assigns, those for whom Photographer is acting, and those acting with his/her authority and permission. They have the irrevocable, perpetual and unrestricted right and permission to take, use, re-use, publish, and republish photographic portraits or pictures of me or in which I may be included, in whole or in part, or composite or distorted in character or form, without restriction as to changes or alterations, in conjunction with my own or a fictitious name, or reproductions thereof in color or otherwise, made through any medium at his/her studios or elsewhere, and in any and all media now or hereafter known, specifically including but not limited to print media and distribution over the internet for illustration, promotion, art, editorial, advertising, trade, or any other purpose whatsoever.
I specifically consent to the digital compositing or distortion of the portraits or pictures, including without restriction any changes or alterations as to color, size, shape, perspective, context, foreground or background. I also consent to the use of any published matter in conjunction with such photographs. I hereby waive any right that I may have to inspect or approve the finished product or products and the advertising copy or other matter that may be used in connection with them or the use to which they may be applied. I hereby release, discharge, and agree to hold harmless Photographer, his/her heirs, legal representatives, and assigns, and all persons acting under his/her permission or authority or those for whom he/she is acting, from any liability by virtue of any blurring, distortion, alteration, optical illusion, or use in composite form, whether intentional or otherwise, that may occur or be produced in the taking of such photographs or in any subsequent processing of them, as well as any publication of them, including without limitation any claims for libel or violation of any right of publicity or privacy.
I hereby warrant that I am of full age and have the right to contract in my own name. I have read the above authorization, release, and agreement, prior to its execution, and I am fully familiar with the contents of this document. This document shall be binding upon me and my heirs, legal representatives, and assigns.
MODEL'S SIGNATURE                                             ___________________________________________
PRINT NAME MODEL”S SIGNATURE                     ___________________________________________ 
TODAY’S DATE                                  		      ___________________________________________
WITNESS SIGNATURE                                             ___________________________________________ 
PRINT NAME WITNESS SIGNATURE                     ___________________________________________ 
[bookmark: _GoBack]TODAY’S DATE				      ___________________________________________
MODEL’S DATE OF BIRTH                                      ___________________________________________
ADDRESS                                                                  ___________________________________________
		                                       	      ___________________________________________
                                                        		      ___________________________________________
EMAIL ADDRESS				      ___________________________________________
StudioBinder accepts no legal responsibility for the use of StudioBinder templates

 Kaszas Marketing : http://www.kaszas.ca   

 Target Audience Profile Template 
   http://www.kaszas.ca/wp-content/uploads/Target-Audience-Profile-Template.pdf 
General audience data: 
 Description or target audience for the document 
 Role in purchasing process (influence, recommend, purchase, veto) 
 Audience’s knowledge of the subject matter is (none, fair, high, expert) 
 Audience’s main question/concern about the subject matter is: 
 Main action this document should make the audience take is: 

Demographics: 
 Gender 
 Age 
 Marital Status 
 Children? 
 Ethnicity 
 Income group 
 Location 
 Purchasing history 
 Personal product preferences 
 Preferred mode of communication? 
 Internet access? Owns a computer? Etc. 

Psychographics: 
 Hobbies 
 Primary leisure activities 
 Preferences (e.g. reading preferences, movie preferences, brand preferences, pets, etc.) 
 Favourite sources of information (e.g. which web sites, magazines, chat rooms, etc.) 
 Turn-ons, turn-offs 
 Etc., based on what you need to know to reach the audience meaningfully 

Purchasing Habits: 
 Level of control over purchase decision 
 Typical product/solution purchase in your segment 
 Has purchased similar product in past? 
 Number of people involved in the purchase decision 
 Things/experiences/preconceptions that may affect the audience’s opinion of the subject matter/product/service 
 Previous purchase history with this type of product/service 
 What barriers/roadblocks may impede the audience’s adoption of the product/service offering 

Influencers: 
What people or groups of people influence the audience’s purchase decisions, and how?




Sample Survey : SESSION ASSESSMENT SURVEY                                                                                          
Jill Bedford & Vivek Jaden, McMaster University Library Staff Training Committee



Session Title:   ______________________________________          Date: __________________

Location:  ________________________          
                			     
Instructions

Please circle your response to the items.  Rating aspects of most questions on a scale of 1 to 5: 
1 = “Did not meet expectations,” or the most negative impression
3 = “Met expectations,” or an adequate impression
5 = “Exceeded expectations,” or the most positive impression

We would also appreciate comments on these aspects of the training sessions
____________________________________________________________________________________

Please answer Question 1 and the left half of Question 2 prior to the session starting.

1.	What are you expecting from this session? Please circle the closest appropriate statement

 
Nothing
Find something applicable to my job 
Think about a topic in a new way
Learn something exciting  


2.	Please review the following list of knowledge and skills statements. Give some thought to what you knew before this training and what you learned here today. Circle the number that best represents your knowledge and skills before then after this training


BEFORE TRAINING	                                  SELF-ASSESSMENT	           AFTER TRAINING

                                            	How much knowledge do you have about this topic?	
1	2	3	4	5					1	2	3	4	5

        What Do You Hope to Gain?	                                                             This Session Was…?
1	2	3	4	5	Information	Informative	1	2	3	4	5
1	2	3	4	5	Skills	             Built My Skills	1	2	3	4	5
1	2	3	4	5	Inspiration	Inspiring	1	2	3	4	5


3.	Please rate the following statements using a 1 through 5 scale where : 
               
               1 = Disagree Strongly                                        5 =  Agree Strongly

____    The difficulty level was about right.
____    I can apply the information in my work / service setting.
____    The presentation met my professional or personal educational needs.
____   The trainer actively involved me in the learning process.
____    As a result of this training, I feel more confident in my capacity to use this training for myself 
              and/or help a patron with what I have learned



4.	Evaluating the instructor(s). 
Please mark with 1 the lowest and 5 the highest your current belief in the following statements

The instructor  : 

 
Held my attention	  		1       2      3      4      5   
Appeared to know the subject     	1       2      3      4      5   
Provided clear explanations           	1       2      3      4      5   
       Answered questions completely	1       2      3      4      5   
       Generated a desire to learn    	1       2      3      4      5       

Please explain what was or was not effective
     ________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________


5.	Was the location of this training session appropriate for the session; convenient; pleasant to work in; and well equipped?

1         2	   3         4	5

Please supply any comments or suggestions about the session location
     ________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________


6.	Do you have any other comments or suggestions regarding this session.
     ________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________



7.	What do you think of this survey? Circle the closest statement.

Too Much		Just Right		Too Little

Any suggestions or comments : 
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
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