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wEt eved; phuse ﬁg'iiﬁﬁirﬁggﬁﬁﬁiﬁiﬁg Lppears

aB o dyneoie foree urglng oue %o live ag.erling o its

presupis. Guoe ia axhertsd to buy thlm @?ﬁ&ﬁﬁ%; % 0 to

%ﬁi%'?W5¥§§§»§§§:§§,a§§§§§=%ﬁii ehmpeli: %o iive un fhie

gteeety fo weny Lhle particuler style or muke oF alothingy

%6 suppord this sh.riteble eaupe; Lo buy ithese stoeks and
senua; o sat Luls in order Yo maintsin sormul health te
gﬁiériia nrey ov the nuyyi Lo by insupenes: %o vote for
this ¢ondlidntey eig., efe. Thus, saveptisiog in some fowym
pernesbes the aoglisl, seonosic, plysiesl, s8d %ﬁi&g&&ﬁ&
1Ty of mune |

The sariiesat fopm 6f wiverbliasluy was the aposes
word. {11 Iz ess

Ly dmbrow, LGresk, ssd dvass eivilizstios

public sxiors wePe & rodfpeized faskilutien. YThess salea«

sdo prowm abond the streeisn, esob §£§§&ﬁ&&i&g‘%h§
purtioulsr mexdts of “le praduci.

It is ciffioult to suy Just when the firet writien
aﬁxa&%&g%mﬁgi wig moda. There is = bit of papyrus io the
Eritish Hoseun cpon whieh on Bgyptisn 8000 years oge wrole
an auvertisement ssking fox the relurn of o runowsy sluve.

Is asusglent dome plocards wers veed Lo Lront ¢f shops:; aiqns



werge poated befors lwouses, ebG. J0, up snbil the mluale of
$he fifieenth cenlury Gverdisis; was dons either by the
é&;;&%ﬁé word ax by the we of ploonres. |

¥he fToundstian i 00 06 g@l&%ﬁaﬁg Bk aﬁ*%?‘ﬁamﬁ
wed Lodd with the lavention of peiniing. {8] Frintiog
eng wasd By the m&i&iﬁé Shinone 58 werly a0 3he slxth pene
tary. The dpitish Huscun podsegees books printed im
forar an wurly se 137%9. But the bBonor of fuventis; movstle
type 18 aseribod o Johmuin Gutenbers, whe lebored in Heerst
a3 Stvaghory w0l mude his pxo sesnes kooen in his sstive
83ty of Helns ln 1886+ 18) an swdirvely puw field wes thus
- ppened for %§§§£i&i§i§§¢ .‘ \'

he i&@é&%@% of newspsrers sod poplodlonls was
sginning Yo be pecdlized. The fiewt Gully newspsger in
Bngdend wss tho "Tuily Coupert? published in 170%. 7The
first weokly in Anerits weg the “Hoston Howaleblier® pubw
iished ic 170¢. By J8T0 the e of meokid neg fOr BoveEs
fising sne weil establisned. {4) o

“In the 40 years glhige 35%;&; sévertising hes
evelved Feon o little %&ggsgaﬁagﬁigé hald page lote u mud
waetatyon of ooley, sotian, 31 i:& (A m& 5o une." (8]

Fron ﬁ%& humble begioniogs s grewn « Dusineas
D00

in the United stoies slons. Acoording to estim. tes made

with sz snmal espenditure of sppreozinstely 93,508,000

by tho Commiilss on Hegsndt feonomis Chunges of the
Propident¥a Cosference on Uneunployment {1330) this exge



sndl ure may be slassifled as follows:

Hewaps pers g%?&;ﬁéﬁ,@iﬁ

Haguzines £1.0, 800,000

Piroet adveriising 400,008,000

Outdoor 75,000,060

fadio 69,000,000

What reseons bavs modiveted Averican &agniaﬁtéﬁgya;
wholeaslers, retajlara, to spand sueh & lsrge aswuni?

éhe rent re:gsons for the fremendvous growth of
advertising mnay be tragec besk bo the Indusirial Revelution.
?ﬁﬁhﬁé&ﬁgiﬁ&l improvenents and iﬁ?%ﬂ@iﬁﬁs-§§¥% resulied in
mas8s produetion of goods. Therefore the problenm of where
and how to sell these produete srose. T» R. Malbhns, ale
most =t the beginning of the locustriel Revelution, sug~
goested that production nighit eXeevd gonsumplion. He sug~
gested that "denund gresbloan® wus & Becessary adjunet o |
maghine profustion in & dynanie soelety if glute wers fo
be prevented. {6} Frodueblon of zovds is not sncugh o
& Gemend for then must alse bs msde. Advertising is the
teol thet eresies this demande

Whit 12 meant by the ferm “adveriising®? The
aetual word comes from o Latin rood meaning "o bturn ithe
attention fo." Throughout this thesis sdvertising shell
be sopsiderxed from the professionsl view-point. Brewster
and Fulmer refeor to &ﬁ?@@%i&igg ag " » = «» » = purchasged
publisity directed asccerding to a definite plan io

influenee pepple te set or o think as the scvertiser



deaires." {7)
tlaing” expresscs the suue general idea when he delines

Kenneth Goods in his "Naousl of Hedern adver
pabllicliy a8 " » » «» » un eXpeniiture of money in & proe

fesaionul medium 88 an uiteupt to segurs profitable rew-
totion

sults in commersial guantitiea.” (#)
AbGvertising is not an end in itself.

is the end and sdvertlsing 1s only & mesns towards that
Thore ie mueb truth ia the

end whish is insreused sules.
An atvertiser wanis

aphorism "Hepetition ls Hepuilstien.®
kis pertieulsy trafe mepk lupressed op the publie with as

maah foree -8 possible ip order Ho inereuse Lis asles.
The sasence of & suecessful sdvertisement is ubilily o
repent iie own suscess with reuscpshble ecertainty and

profitable regulurliig. (9) -
fhe irmmelisde sinms of those who sdvertlise aye

o lwreésse or grevte dsmend for a iype of product op
sorviee, to d reet the demand slresd; wxisting: for sugh
8 preodunt or serviee Ho dome parbtlenler brand, 4o diverd

%

denand from competitors ams from other produets, snd to

rrogl,,

retain Genand slresd; realized.” (18]
These sre the underlylig aims of all commeprsisl
There aye, however, many Funetionsg of ad-

sdvertiaing .
vertising whieh this quetaiipn does not muke sposiel nete.

Soune of the funebions sre:- (1)

Erimexy Fungkiona:
1. Te¢ influence more pesople to nae n product



B¥ servige:

8)
{8}

By sesuring pew qSars.

By diverting trude Lrom sonpeititers.

g+ 'fo influenes pebple B0 wwe the product eop

¥ (o)

o (a)
A g

sexvice moye sxtonsively; to bwy in greater

o NN quenti Ly :

5y sncoumsging more frequent use o
replacenani.

By emsours. ing use iﬁ-lﬁﬁg&r quantities.
By eneoursging use Tor longer perivds

#16 on unscenstomed oovasions. The

By segurling lesoe for salesumen.

By stinmuluiisz the sales forcee.

By ensoureging $he gooperation of
Fotailens,

8y ereatin, & favorebvle impression on
petential dlairidvutors.

By inftroducing fhe ssles foree and
aisteibutors Lo the publie.

By budlolng uy good~will and prestize.

Gopd=will has besn bermed the most

- walusble, intenglivle fuster in tha

supgcess of any businesg. The constent



&

atvertis ing ef & frate maxk repressnt/ ~g
& product 1s one method sovertisers

uus ke oreste prostige.

2: To remwe the phatucles %o the asles

{a}

By ovexsoming false lspresalons,

prejudices, fesrs.

{b) By disooure:ln. substitution.

%» %o sncoursge coubinted putrenage:

&)
)

{e)
(&)

(e}

By familierizing the public with &
frade or Lizn names

By enpoursging the development of
buyiang hebiis« |

By %ﬂi}}j}l}?iﬁg‘ ugefol loformation re-
garding pow umesn, ai;zk:%g;* ete. o the
customers. |

By kesplyg existing cusiomsra ra-
minded znd emvioeed of the fesivae
bility of the preduct. |
#Ayertising ney be used fo crsade
issursnes for & business. The deusler
ia desirous of koowing la suvange what
goods he nuet kKeep oo hupd. A8
advertis ing imerespes sales, the
dealer will be reasonably certaln of

selling ned lonally koown produsts.
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Chapter 2

~ The develepment of the undvertising sgency in the
field of huniness sdministratien iz syponymous W th ths
avelution of advertising. One of the first agents waa
Valney ﬁ*VE&L@$£ who satablished & business in Philadelphis
in 1841. (1) Singe that ime approximebsly 1,800
ageneies, varying in sige from somll losal concevns feo
nationsl wod wopli-wide ergenizationg, heve been established
in the United 3Steles alons.

Fhe iufluence which the wed e¥n agsasy hes had

aof is havin. on Amerigsn business is worthy of densideration.
Frank Presbrey, the hesd of o lavge Auerieas advertising
firm onpe saids
"4 vaxy darge pexd of the preaperiiy of the
United S%ates sinee 1900 is & reosuld of scverbising, ans

mash of the frensndons iandusirial sud svelal §§a§£a$$ 
made i atbrivutable fo the inltistlive of the aaveriisiag
AgenYy, BA ﬁ#érﬁﬁ§¥ai§§i§§ erganization frem which fne
Gividusl snd pelleotive isdustry ars sonsiantly zaégigigg
oew stimali.® (&)

There is mueh truth fon the shove statemsnt as

#ill De sewn by the pesder of this theslia.
S Hixon defines au alverilsing sgeney 4z an

organization of apeoislists who warist the advertising



9
deprrinent of %ﬁ@»&ﬁﬁﬁfﬁ%ﬁﬁ§§§>ﬁn& the retailer in the pre-
paration and pleging of sdvertising. (3}

Puia ﬂxgaﬂigatiaa is an exsmple of s medern
appiication of fthe Bivisioen of Labor. Hodern business is
s gomplex %eday that speslelized knewled.s in the field of
dis trivntien is wemanied. The sdvertising usgeney aims to
supply ihis inowledge.

The degree of succens wileh « business snjoys I8
vexy often direstly stiributable to advertising. %haﬁsfﬁrg,
& busipess Lirn sbould gelec: its ﬁg&fﬁS‘Wiﬁi & great deal
of eare. The eholes will usually be influenced by the size

and sales objectives of the sdvertiser. In sslecting an

agengy several faetors should be surefully eonaldared,
gome of which apre: {4) the size of the sgubey; the g~
perience ant =bility of the permonnel; the wechenical
egquipnents the $§§§§£&h.§§§&f§ﬁsﬂtg the medisn departmentd
the merehandlsipn: depariment i the ayt deparimmt; the
loentien of branch ofiiges; the nuwber mnd sizme of presont
aosountsy the age of the opgsnizetionsy the Tnaneial
atabilltyy the bualvess sthies of the ageney, etas

The mmaey By whish s agensy setures remunsratico
is unique smong business orgenizations. 7The methoa iz
indireet. The advertiser pluces the appropriaiion with the
sgensy whieh buys padlo time, newspuper spage, ste. The
sgeney, in paylog ithe wedduwm, decuels & eeriain gommiamasicn,
asually 1b% of the vost of udvertising. Hedls vwners find

1% desirable bo allow this 165 commisaien becanss of the
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sfivantsges the sgenoy syeten oflers. Sueh B systen hends

to develoy new aGverbising business, improve the gqualily of
saverfisenents, reodues aredit losses, slunplify deslings
with advertisers, ohe.

- Previcus teo 1830 the funotiocns of fhe eguncy wers
8imply %o buy spaes and seke sure that the advertisomsnis |
appoared as oragred. (8) But tods; ite funeiions are
widaly wverisd and of high ifmpordsance to the nddiern Lusiness
man. Seme of thase funeblous are:; (6}

1. The studying of ihs péuet op servics to be
savertiaed 1o order o determing gnelilties
inherent In ihe zoods

£, The analyziog of the present «ni pokentisl
market for which the produst or service ia
afapbed. Sweh & study will entail s know-

ledge of prescat asd poseibls futurs seopnomie
gonditionsy %z;é astusl spd potentisl ogue
petition; the extent of the pesaible sals, eto.

-8+ The situlying of the relutive advenbegea snd
dinsdvantages 0f all wyallable medis.

4. The formulaiisg of & mershuncising plan la
sopperation wl th the advertiser.

i The exesuling of this plun whieh includes
prapuring the gopy, purehssing Lllustrstions,
fxéhﬁiﬁiiﬁg and verilfying insertlenas, psying bhe
publioations, sriists, elo.

These fongbiens will be disvussed in deteil under

tie hesdingst the sdveriising approepristion, market
annlysis, and selection «f nmedis.



Advertising in some fuwuw is esseniial in the
gfticlent munageaent of any busipese. Oralsarily, thers
i & very oloss gorrelation bedtween sulss snd publieily.
Wwell ouwncucted acyertisiug Faclilituites the &i&%@ibﬁﬁiﬁﬁ

of & preduek. Therefore 1t must be reskoned ss & direest

gelling sxpensg. #Whon business sseauiives are detewmining
the eests of produsing an article they aﬁsiaiﬁﬂ c.nalder
the gont sﬁ_ﬁr&atﬁ% & market for the product.

How mueh should be spentl on adveriising? The
amount wili vary from 1% te 405, depesdiug on the type of
pretuct $o0 be solé. (7}  srticiss whigh simgiﬁ;ﬁ%«gm over?
very guilekly sueh sa érugs, fopds, ele., wmust fz&géﬁs&ﬁif
be acvertised wore é:&%i&ﬂﬁiﬁﬁiﬁ then arilcles of slow
turngver. Lol929 and 1950 thé inerigen sssoolation of
Hational g&%eﬂiﬁs?é made & aiudy of the budgets of BOG
pubional sdverbisers. Husso hes Babulated the resulis

shish are ftypienl of the varicus amounis spent in

savertising 4differsnt prodogta.

Buginess Clsssificatlon Typieal Percentage Figure
, — —DE8

Drogs and Toilet ixticles 19.6 8
Paints ano Varnishes ' ' 6« 6B
Chemieal ané Allied Henufaclures 6el €3



iz

Business Clussificatiun i‘x pioal Eﬁm&nﬁg@, Piguxre
e o 1980 LAsee

 Eleotriaal and Radig 5.9 5.9

g sl

Jewelry and Silverwsrs 8.7 Ho¥
Food 8.6 4.8
Qffice Maungement and Jupplics 8.8 B.8
Hardware : 4.7 T
?fm*ﬁl ang Transportation 446 4efa

Household Egulpment other :
than Blestrisal & o 4.8

Agrleulitoral Bguipment

Glotbing &8 &.8
Farnibure - 8.7 - d.B
Avtomotive B8 5.8
Leather o Shoes B d.1
Pextiles Sy % |
Building Haterials Z.8 : %
Pupar snd Paper Frodusis 248 2.6
Hetal, Machinery, oic. Zobl BB

Binang il and Insurenge 1+l 1.6

Gapitel spent on adverils ing represente an in~
veatment. Svary dolisr mpent wust pespli in the grention
of good-will and fworessed ssles if the advertiser is fo
ageomplish his wmain purpese. Therefors, great oarve musb .
be exeyeised is detezmininm the amount %o be appropeisted

for publioliy., In order s gompele with larger firms, @



gompany may be tompbed to eondanger ithe finssslsl stabllisy
of the business by spenSiug mors on acvertising thsn is
practisal. The wopkisg cupltal =« pften termed the life-
bleud %}f insustyry ~- should not be depleded. Adverilsing
appropristions should be datemmined inm 5&@@%&&%@ with the
finenolsl 8tund ing of the gompany.

There is ne *prule~of+thumbd® method for the
gehorminution of the m@é@mﬁg advertising sppropristion.
A zyreat deal depspin on the Hype of business, the elass of
produets, the Linsnelald standing of the fire, and ils
slze. Homever, there are fouw min sethods of snswerins
the question, "How maoh &hould be spent on sdveriising??
These methods sye; (9) |

1. The Peroestege Hethod.

E« The Unitesf-3ales Hethod.

&. The Hail~order Hsbbed of Buying Divest

Seles o Iaguirless

4+ 'The shjeetive and Temk Hebhod.

Baeh of theuse methods, isn orxder iv be sstisfeactory
ghoeuld neet btwo tembts: Is the apprepristion cmsisient
with the finsnelel positlon of the compsny, and does it
provide sufficlent money %o sseenplish the desivel resulis
of the advertiser?
khe Percenkuge {10)

The pereoentage mothod may be defined sy "the
sllocation to sdvertls ng of & glven poreent age of some
amusl figure related fo volume of sales." {1} “%he
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sliveation for sfvertising mey be bused eitler sn the sales
9f the previcus year or on the sverage scles of the past
four orp a'fiva yours. The iﬁ%ﬁﬁ?&?ﬁ}éﬁiﬁﬁ is yrefarasls be-
guuse the previous yeag muy beve been one of usususl de-
pression or of unwsual ssles volume. Henve, if the previeus
yeuy &al:x be taken as « &?i%@ﬁiﬁﬁ, the ameuchk approprisfed
muy be gither tev amall oy ﬁﬁé lapgee. Therefore, the method
of averages will result in & move morwal fim¥yse.

'fh% perpepbage me thed is ﬂzgs AV gz&&% %ﬁ%‘ﬁéﬂ;‘g’
uiied %o determine an soverbising appropristion. Its .
popalarity is stipibuleble W Lis saiﬁ;ﬁieit;? « Bowever,
simpliat %zi is not always an alvaniage. adverbising ia s
%i;w% #»t;gi; of bosiness o Bould be eonsldered in relstion
with 8li the feetors of selling and admindatretive 8%
g{sag'm; Jome sdvertisers wight st zéﬁz;%{é to BUPpABS uﬁﬁ
sompatitorat agg@gﬁaﬁimg %i@aéziz giviog due oo nsifaration
t0 the soonomle meplits of sush o progsdurs. The very slme
pliceliy of the perecentage meihod wlll result, in msny esses,
in imprastical sppropristions. Thuvefors, oiber weihods
mus & Ahﬁ inveatigated. _
Zhe UniteofeSnies Meihod (12)

This method ecnslste in seting enlide for ad.
vertining s fixed sum for ssgh vnld of the produst sela.
The adverbtising botued ls ususlly based on the number of
unit produsts expected fo be sold.

This pysten 1s remeriably pragtical for sertein
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types of industries such as the subomevile fndw tzy, the
manufacture of washing maghines, otg. Fox example, a molor
osompany, after a gaveful apalysis of buslipess condltions
gan sstimste with smslieeradle se;;&ar&gg the number of vays
it le likely to ssll during fhe year. Therefore, the
exvoutives is detepmlning the gost of engh ¢ur can add &
definite nmount fo fake cars of acvertising.

An adventage 9 this system lise in the easy

way in which the maanfactures

ann s8sens the dealer for a
share of the advertleing ﬁéﬁgﬁﬁ%ée .&a tie fdealer will
benefit from the publieity 1t is only zight thei he shouwld
bezy part of fthe good.

The acverbis ing sppropristlon is direetly relaitsd
to petential sales baped on & su¥vey of the market. The
gistinetlon of the wult-of-sales method Lies in the fact
that it forees sdvertisers mere esrvefully so explors the
market pesmibllities for their produsts than guss the popw
segntage sygtem. In othex wyds the re ia Less guesalng on
the bape figure." (13)

The mail-order mepeiant largsly depends on ade
yvertising to ssll his goolia. Thers is, then, a 4irect
relationship betwoen the cost of this sales stimulos and
the reaulis obtained. 7The usual advertising medium of the
mail~order house is the es talogue. The Sﬁéﬁ%&»ﬁwhﬁfsg
§§m§aﬁ3 prints about 40,000,000 saiulogues pey anpums.

The praaticabllliiy of sugh adverticing ean be
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detemined only by test §§?§§§ii§&§: {14} Over s period
of yoare the f%&%&ilﬁf wWll fleg pe lote of low sales snd
gﬁﬂ@éﬁ Hf high sales. These sales should be miatf&zz o
the vespeative sivertising cost. From sueh data $he BOXw
ehant sen entimate what amount to spend on adverdising in
order e obtain the mest sunlea. |

The vbjestlion to this method lies in the
"unscientific” manner by whieh the soveriising spprepriation
ig Getermioed.
Ihe Opjective and Task Methed (16)

ﬁiﬁ%&%%ﬁ%ﬁi is presminendly satisfactory. 1t is

the mest "selentifis® of the Pur wpthods of detemmining the
puvertis ing sprropristion. There ir o Glrect relation
petween the adveritis ing aporopristion and Yhe tobal budgel,
am the ye s an sguslly Gipreet yelsbien with the sules
¥olang. o

The tems “objsetive” am "buak? mmiﬁém& £5e
gether refor tv & markebing program prejested over & nume
bor of yeurs. Homse defimes the methoed: (16}

"idhe pbleative ant teak method sonsists in
eatablishing o defindte market objesctive, hused on &
Sherough survey of the market aust its potentiulities, msa
ef égﬁiﬁﬁixﬁng the kinds aud amount of acverdis iag
ﬁe:wags&gé‘t& agoonplish thls task."

The fizat step in applyling this methed is a

thorough analysis of the marxek. 3ales forecuata must be
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maGee The probuble fluehoud fons in genersl bus lnoss con~
ditions nust be gconeidered. 'The whole Ez&‘t‘é?};ﬁm ef m&?ﬁé“ﬁ-
analysis will be ﬁ%}:ﬁm:;;g exanlined in a Jaber ssetion »f
the thesis.

Ageorbding to Hasge theye are Hlwes abvanbages
oL this asthod: | |

lgl Pusircas exXecutives are ned unduly ise
fluenced by the sotiens of their aém;g%%%%éﬁ—g; he s
vertising appropristion 18 based on & gereful msrket
amlysis and iz net merely as amount allotted o surpass
the appropristion of & gomg pobitor.

&« There iz a %ﬁf&&% ﬁ;;;sﬁrtﬁm@ e make.
aﬁ’ggﬁxs use of nerked ressareh.

3. A8 & Feswlt of this ressearch business
precutives asn plan predustlion move acourstely bagause

the probeble trend of consumer demand 1a knowp.

Market Kesenroh

The purposs of market analysis ls Bumneriged in
the Gefinibion H.W. Hess of the University of Pennsylvenis
afiritutaes to merehandising

gerehandlelng 18 that funeilon of medern selling
distrioution whess primoxy puppose iay first, to esiabliash
ﬁhi‘m:gh investig dlon the potential marked oFf » given artisls,
g&ﬁﬁ%ﬁ&; eomnodl By, or preposiklon; secund, eitber te make
the lmmedinte shannels of dlmifribution more efficieny op

to deviase new chaunels of gonsumer s&:prosch in relstion




a8

0 prolits snd consumer satisfeotiony third, %o Geseribe,
%ﬁfiﬁ@; and formulete sclentifileslly in sccord uith
egonouiic prineiple or theayy | gugh edvertising snd saless
manabip %@%ﬁaig@ a8 will produse ﬁgﬁ@gigﬁaﬁz returns with g
minimon of §£§‘§§§; " {17)

Markot researeh is the mesns whieh an advertiser
uses in order Yo sacertain wheve he cus sell his produst.
Unter the present system of mess producti.a sueh knowlsdge
is sseential. Coods aps preduesd lun sueh vest gquentilles
fhat iL production is to be maintained o siealy demand op
market for thess produels susl exist. & Duetoxy does nod
exist solely for produgtion. It must also marked ihe govés
profdusel. Goods heve no value whatever unless thare is s
demand for them. Advertising is & %eol whieh helps oreate
£his demand.

Beamufoobored srtieles fellow ong of thres
prinoipal routes in moving from the nanufuolurer %o the
sonsumer: (18)

1. From the memmiangiurer dlrest to the sonsumer.

Z« From the produpsr o the peitsziler to the
wonpumals

The problem of 4l stribubion hos hesoms so grest
$hut, o ensure efficient distrivution, the thizrd route has
been found o be the mesi praciienl. In & prosmrous yesr
ths combined direct, retall, apnd whoelesale frsis of the
United States mey awmount te more then 1280 billion dollars. {19)
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Thess goods flow tluwough 1,649,081 retoil Btores in the
United States {1938) te some 189,000,000 consumers. The
entef funetion of savertising is to stimulsts, Yo &ivess,
wid in some seassye to ababilize this flow. (80)

The up~to-date sdvertising egeney snalyzes the
satual und podentisl demsnd for & produst io prdey fo
gpend the awvertising spyyopristion in the most profil-
ahle munner posaible. & thorowsh kaowledgs gi mar koh oon~
ditions lesrang the risk of waated sovertlsing. (81}

. Harket analysis enidsavors o disouver seversl
partinent faobs yegarcing the economies of ddstribulion.
Jome of these fostors % he dlssoversd ore: (28)

1. what human need does he profust satisly?

£« What persons oy groups of g@ﬁ%ﬁﬁg:mﬁ§ G
pericnoe this need?

#» Therve thene pevsonk ar yroups of persons

ape lesatsd? The J. walter Thompson Adveriiaing Company
haa 4ivided fthe United Stubes inte severeal geogrephlesld,
seles zones. Baeh Zone 1s sonsifered s meparais entlly

in whish pobential saleas avg atal led.

The Csasdlan pepuletien, in a like msnive v, osn
be dividec inte Live geogwvaphical divisions, vie., the
Meritimes, Onkarie, yuebed, Pralrvis Provinces, end
British Columbifs '

4 ﬁﬁ&%'&ﬁa&s of altednste ssbiafsction have
these parsonst What i $he degree gi’aamgﬁtiiiﬁn? Gngs

the extent of posaible subatitution ig knouwn the aé¥ﬁ£%igsr
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will endesvor to relate his produst to the nerket in sueh
& manner thot thes product aa;;i BE R ﬁ iittle supmrior e
the standard of thet muwrkel. Sueh a procefure is the
4r% of trus ﬁiﬁ?ﬁizﬁi&&i glngs. (23} |

H» What propertion ol present spd prospective
parehasera now by the produaet?

6. How gxo the varileus gTeups edtain the pro~
duet? whaet plage have gheln atores im the fleld of
distrivution? ’

Vo What is the best way of yeashing the mearket
with « sales mesaage? The megur lug oF this Knowledge
entallis an anslysis of trade shasnels, advertising media.

Bs vwhat prepopiion of those wheo dv not buy the

produed, but might reasovably be regarded asg poasible pure

shagors may be induged to buy it during the ensclng yoers?

9. dhet factors ouislde ef the adveriliser’s
oontrol are likely to affsed, f%wmisig or unfayorubly,
the demend for the predupi? For example, bto what estenk
are szles el & élﬁ&&%ﬁéxi nature, sbe?

A0 e

that 18 the purebmsing power of a district,
or eity? Many foclors heve been gonaldered as pomaible
indleators of purehssi g _g@m;f wme of wiieh sres ég&%}
ingome tax relurpns; subomedlle veglstrutiens; delephens
subseribera; bank deposits, number and volums of bank
ghegue trasssebions: tolal populstl.n; nombee of familien:
number of wage sarners orl wagzes pald; value of menus

Lagtured producte; number of retull outleis; howmes ownedy



yalus of orope, fishery produats, minersl produeis, s@%;

The sdvertising ageney muat secure aasta relative
to the above purposes 6f an snslysis oF the market.

Theve are two msin sourges of Inforcation from wich a
reasapeh sgengy eon apoure the ﬁégﬁiﬁita datay {£5)
L+ Exieting records sre ufte. studied by the
Reasareh Dirspter of an advertising agenoy. Buch reeords
are the g&?%?ﬁﬁﬁﬁ%-yﬁhiiﬁﬁﬁiﬁﬁﬁ issued by the Cunmdisn
Eﬁy@é& of Stabisties. Commsreisl direcieries mueh as
Dun and Bradatreetts "Credlt Katlogs™ arve of walus.
Some publisberw snd suvertising sgénsles lssue thelr
oun market analyane. f.8s« H.b. dyer and Son of
Philadelphia, ﬁﬁﬂﬁ%&ig puslish & sopvey of the ﬁ@g&ﬁﬁéﬁr
nd porisdical £lalds ﬁfiﬁﬁﬁ United Stutes and G&é&aﬁg
Repords of trude orpsuizationa, Chambers of Lommeree,
oL8. axe valusble. Howe walvergitiss eueh ga.t%a>§%¥¥afi'
Seheod of Puusiness ldminisiratlion uske gr@ﬁi;$&& $§aé§§$
of the narked, ¢t@.; elte.

Z. The second muaner Lin whioh dats sre secured
is by the mothed of origipal u:w%i& wtiens whieh inelunde
ohaorvation, ihe uvese ef quesiilonnsires, and gorrelation.

| Ohecryabion glves prueiss imfiisation abound -
gonditlon Guwing & pertulin time and 8t & eertalsn gluess
Foy exsaple, catdoey sovertising cempunies often count
the sumber of people or ours passing & parbieular algs ab

s given time. This methed is net very ssatisfustory. 1t
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is impessible to iiﬁ%ﬁ?ﬁ? how the auvertisewment rpeasted
apon the people. That is, 414 ke pecple who saw the
~a§?ﬁ£$igsm§a£ impresss Ylely purchasss ol the produst
advertised or buy 1t fox itbe Lirst time?

gawrelation sonsisds in relating two psriinent
funtore to sugh olher. @8+ 80 wivertising agensy nsy
desire to diseover the sprrelation befwoen the sale of
& farm wmogazine apnd the puaber of f8ruers.

%Rﬁﬁ%iﬁ#ﬁ&i?ﬁﬁ.ﬁﬁg be elthex wgiﬁéﬁﬁuﬁﬁ
porsomsl. Great osrps musi be bakesn in seleeting the
yuestlong. LI the Lwemblgution 18 to Be relatively
sgeurate the guesdlons wuad not be smbizuous. Theve
maet be oo oecenion foy blms or nisrepresenlbetion.

The problen of what sonstitutes » Taly ssmple
should he earefully conanidered. The size and guallity
g1 the asnples sslegted muat bé-ﬁﬁﬁﬁﬁaﬁﬁtﬂti?ﬁ of ihs
phosen group. If the wxilels ls of epmuon usage and the
grov) wuder study hepogeuedns then & swall sample will
suffice. Tre anslyat must vemsuber Rhat the guse of seeh
produet ie o individu:l gofe begewme oF slimetic vou-
ditions, frequeney of purchose, 43f Pererses in regloasl
customs, L. |

Once ﬁi%i%ﬁt@éi the Gets muat be systematically
tabulsbed ane gorreloted. Such data, ii proyperly tom-
plled axd acourniely slussifisd, form the basis of merked
regerreh senclusions. From sush basis Ligures and e~

luted datn, the sgency may foresest with a high degrse of
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apeuzrscy the probable busimsas corditicns for the ensuing
year or yemrs. Sueh information is inveluable in the
planuing of an atveriis ing sempalons

There ere tuwe prineipsl theories upon whish
i&xé&&g%g aye mads -- the Lag theory wmd the ires ﬁkzésgy; (28)

he &ég theery is based on the obaspvation thet
eoprdeia Tactors zise early at & Lime of business exXpsnsion
other faotors pime ab a luber wtege; while sfill other
fasbors ol th & proscuseed "lag" may not vise uanldll the
slose pf the period of business expmusion. DPabaen oites
a3 an Jllustyztlou of this theory the behavier of the
atook murkeb. An apearé sovessnt lo buslness ls ususl 1y
foresnadowsd seversl months isn advsnge by ¢ rise in stocks,
end Bhe muprket has offen anticipoled s downwadd Burn iun
busioess by a wuooiieratle intervals

The Babaen Stetlstienl UOrgeanizatlon f&?@?ﬁ<ﬁh§$
is Roown ws the .pea Theory. (27) Thie theory is éﬁ oul=
gﬁéﬁﬂﬁ el 3ir lssup Rewlon¥s law of sebion wod reaction.
Briefly, Bewboo salnbsined thal every =olion is followed
by sn egqual snd opposibe yscabicn. This law whigh obiains
B8O rilgoppusly lp physies amd wmegbsalesn ¢sn be ggylieﬁ
dikewise Lo economie ard humes reledlone.  Riprodge 3:ab &
poriod of abnormelly grest activity hue 3&3%@&'Q§Vﬁ?§l.
years, thus Toralng ¢ blg ares on the graph. #ith cop-
asiteruble assurunve pne eun Toreeast thet the snsuing

periec of depressicn wil. be ggeally large. Lthebther the



depression will tuie the forn oF ap sxpesuive drep of
§§i§£>ﬁ§§&%i§a'§£ & moligrate geclloe ostendst ove® &

preleonged sbzebeh, e mus gan foreses. History illuse-

trates thel uflery esvery mejor war the pexiod eof resefion

heg tnken the ferw of & business deyression. In 1384

Bovaon predigted within the followlng

deonte & great

depresslion as & resull of ihe Weonlé Wax. Given the aglien,

the rercotinn gan be preflicied with some Gegreejol
pasurance. It Is the pregoestiestion uf 133 3§%ia§f@ziaE
efleps wpeelal @lilleuliieg.

Indus tries sl loveulities ape nffected with
varying labensliby by & boom or a depressisn. Bueh jge
cugdyy wne eaeh leesaliily wesb Lo gousidered inuividuslly.
Babson 8,381

U owoae o o= GRELES 00 the sutloek for general
snalness, then decite on the lacus trisl outleck s a
whole, s finsldy sonnegt upy the dnaividwsal Line with
the Lramd of a3l iscusirles as & geoup.® {(88)

therefore, 1¥ an sanlysis of the Unibed Siatsa
o¥ Gunndian mersedsn 1o Ho be wede the gountyy musi be
diviaed into geogsrapuigal Boles mones. Ooniitions in
ensh of these zones muat bo studied nou Srem thess
analyses the meneral busisocag outlosk for the whole

gountry nay be degueed.
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Chapter 3
ADVERTISIRG MEDIA

";i medium is any means by vhich the advertiser's

message is earried to the publiec." (1) |
| Bruee Barton, recantly called the "mogul®™ of

Amsrican advertising, glves as his definition of a medium:

"From the shabby ind vidual on $he sidewalk
with a sign on his back extolling the merits of a pants
pressing shop, %o an expedition to the ends of the earth
sponsored by a great newspuper, any chamnel through whieh
the name of an individual, a preduct, or &« gerviee is made
known %o the publie, ma; be elassed a8 an advertising
medium." ()

The biliion doliers annually spent on advertising
in the United States is divided aupproximaetely smong: (3)
(1936 figures)

Newspapers 48 %
Direct idvertising 20 %
Hagazine s 2 %
Radio 10 %
Business Papers 4 %
Outdoor Advertising 3%
Car Cards 1%
Other Media 1%%

The value of a medium is partly determined by
the type of product advertis ed; the class of people to
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whom 1% is #0310 the sales objectives of the advertiseyy

ste. as Nixon saye: ‘
"Phe market snd the ressags detemmine the medis." (4)
A prime fungtion of mazket snelysis is the selsetion

of the proper trade shaanels, that is, the ehoosiug of &

mgdiun or media whieh wiil convey the advertiser's uessage to
the gveutest sumber of prospective customars. One medium mey
be valueble Lfor one sdvertiser bul wrthlesn for aaa%zzém A8
& genermdl rule ap sdvertisement purdeikes of the standing wod
ehavacter of the ;g;ti%iifaéi‘%iéﬁ ia wiieh it iz pyinted. Por
example, & protust asueh as plug debsece would pod be adver~
tised in *;ghwﬁiaﬁsa mugesines like Vogue, Harperts Bassar,
ehe. The magasine may adc sophisticuiion to & produwet oy
i% mny semvéz? the idea of siwplieitly.

. 9wp sonsiderations ere 5 f Fondamental japorisnce
in Judging A%ﬁfj{ trade shonnels (6)

1. The nember end 4yps of pesople thal the mdilum

reachen» An edvertiser wanks Yo know the civeulstion o
coverage of the me@ium. Infbrustlion of this %i‘l’&?%ﬂf@? e
gapiing newspepersd may be oebluired Lyom Auvdlt ﬁwsau of
Gireulaticn reports. He slao wants %o know whether the
pecple resched by the mediam want bis preGugts  The ade
vorfin oy wants to xnow many faets about the people resched,
for example, sex elassificstion, sge distribution, racisl
elussifieation, purehsalng power, baying hebils ete., sia.



Merzket analysis, a3 hes slyenly been polinted out, plgs
a very lmportant rele in sueh sn ianvesiigation. (6)

| £+ The degree and kind of sftention which the
ativeytis epe nts command. $he attention reeelved by the
advertisements mey be elsasiiied az sither voluntary or
a8 gpontensous. The basie 4ifierense Is thwt in the
former the altentlon s deliberute and intsutienmal wile
in tie labter, abtentlcs in "forced.®

¥oluntazy elaanification includes smeh medis
&a mall~crder pataloguss, Glrectoriss, glaspiffied ad-
vertisement o, eke. '

The spontene us FUouy GOMpY ives newspapers,
billbeardse, the redio, sie. This group indudes those
mefila ia moa it cOmMBOR LB Ge .ﬁ{aé% a@ﬁﬁﬁaiﬁgf therafore,
must be prepared on the assumpiion $hat the public will
not deliberately snd intenbionelly attend, but must be
aought out and azresied vh ke ogcupisd with other interesis.
L7) V

Nixon elessifies medin sccording t6 the attention
soealived. (8)

Hediwm ’fy;,a of s}&tmﬁm given i%i}
—tdyertisemants

Bagagines E&agt&y gpontangous. Some
yoluntary «

Hewspapers Heoatly agazxt&a%sﬁa to diaplay
adyeriisementa. Veoluntery to
clegaified, aud 0 some depari-
rerk store advertisements.

Pireot Hail Spontansous exgept when the
- dndividusl bas written fox
Literature.
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Hedlunm *f;rgﬁ of s"étﬁajgiar; &iﬁ&ﬁ e

Gataloguen, Dimsclories Veolunfoxy. 3Some ﬁgﬁnﬁﬁﬁﬁﬁ&as

Business Papers Goms iderable voluntary. Some
: aponbaneous.

Outdoar Advertising, g Hostly epenianesus. Jome
Gar Cards, Radle , vpluntexy . .

Hoveltles and Premiums Spontenssus atbenil on.
There is & varying degrwe. of render %@ﬁﬁéﬁzﬁﬁ;iﬁ '

newspapex#. When readers of several neswspapers were jnlere

viewad %o Gissover the relative degree of eoniidence in

the published suvertismsents, the follos

obtaineds (8)

® W ok Y o W oo
o
e
b
*

28 4%
¥hilse the asbove :Xﬁ?&sﬂgﬁﬁiﬁn rasulted in rutbher
nebulous conclusions, »4ill it demoxstrates the divergent
reputations of various publisations. 4lthough tids
snalyais fpes not show any eorrelation between degres of
belief mi’lﬂ sales, sdili it ean be :aaésﬁx%%lg eoneluded thag
the pae 2 in whieh the reeders hove grestest confidenece

is the one te be prefevred.
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. fhe most imporbent fmotors in the sol eetien of
medic were sbudied by Jumes 1. Goxlon in 1338. He tubu~

latad his gcongluniong 88 f£ollows:

Oréay Faotora Mentionsd  Jolal Times Fimen
' Pimes  Ment'd Men$ve

Ment' by 47 by 28

hgenties AGVE.

| Cireulation 5 85 19

Fditerial Conbent 44 28 B
sl Polieien :

2 . Inwome and Buying
Powey of fhe
Beaders
Resder Inteyeand &3 19 bE
Gosks sud Retes 28 18 io

Advertis ing Lin- 26 19 7
sge Figuven

7 Coverage of 25 k-3 ' 18
Hoxked

8 Mothod wed to B2 11 L1
gain elraulatlon

40 26 14

From this apalysis it may be seen that the ad-
vartiser considers the potesh tel suience, plus the "glaaga®

of the paper, plus the purelaaslng abllily of the readers,

%o be of prime importance in the ssleeilon of a medlwm.



Inte this trade shannel flows appreximstely
50% of the nationsl cdvertining budget of the United
States. There sye approximately 13,850 newspspers in
smerieas Of these, aye Gallies, 10,500 weeklies,
end the rest are mssmi asd Pri-wesklies. It iz setinsied

that the comblned girzoulubion of all the papers (4%«
eluding the foreign oms) is aprroximetely 40,000,000
eoples Gaily. Probubly most of these coples ape Temd by
wore than ene persen. It 1s slaimed. that 87.5% of the
nation’s {U.3.A) homes axe vesehed by the Gaily m.pers
alones (11)

The daily mewspuper is growing in im orionce.
It ie the medium of the moment, Flexills, powsrful, ené
ivgtanteneous in 1%s sbillty %o create seles. (12} In
Cenads duxd ng 3986, and in both fhe United Jlates end
Cenade Gurisg 1987, newspaper olrenluil on sur passen alk
prev iﬁfﬁﬁ regords. {i3) The stesdy grewth in denand for
?g‘ﬁﬁﬁgﬁgﬁm ghould ve of & popiloular indorest Lo wmerphenis
4nd nasufestarers sioce it inditabes bhab in spite of the
sompetltion of news broadensts e nowspaper is eontinulumg
%o make headway in populer eutesn. {1é)

Phe followiug $iguyes, eomputed by the W.w. syer
and Son Advertising sgenecy, illustraie this growih of

nowspaper clrouluaticn.



Yasp - Gapads United states
10 Litlen 80 Qitlies
1986 1,500,967 13%113 020
1529 1,806,638 80,341,544
1930 15406, 742 0 5980,786
1982 1,483,686 - 20,308,965
1996 1,436,166 | 19,989,154
1947 1,468,586 21,047,492

Bewspapers Dok gess certaln acventeges ot held
by othexr forsa of medies {16)
1. UV BRBAL 4P FEAL

{a) As far m8 oan be escgeriained, the
newapape? has an inbimete appeal 0
8ll menbers of the family.

{b} The newapsper wewsches all elsuses of
iitors te iaﬁagigg

{8) The bewspspsy bas ¥ orough distrie
bubdon. L% £inds ita renders wbether
they are af bome oF not. If the
rasders ares nod at bome, it resclws
thew where they eve trsvelling =~ R
traing sne ware, in bebels, slubs,
and libveefden.

{6} The newspaper reaches the business
man. 4% is %o the bhusiness sxesuiive
gae 9f the most 3@&%3‘%&?3 medinms of
iﬁ:@iiﬁaﬁ%&;

G IHREDIATE APPRABENCGE @

{a) Impelse to lmmedisbe setion: Decause
the newspaper desls wilth the Lk
medjets faol snt the opinlen of the
day, ita eolumns give an myhlaﬁ o
lmnediate solbions



{b)

{e}

{a)

£33

54

ulox logertiong 'ﬁﬂﬁ&ﬁgj& the newe»
paper e resder mey bhe reaschsd
within o fow hour s after *;"*ﬁ sopy is
prapored.

Guidk ﬁmngm adyeriieenenis in a
pewapsper ma, b shangsd OF 9VSD G8ne
selled up o 5 feow hours befors goling
to preag. This Llezibility is net
found in magesines.

guick pepetition: ‘“Repetition ia
raputation” le an aphorism of gone
sidsrebls btk . 4o sduertiser gas
Capply this axiemalle tyublh by deily
jnsertions of his mdvertisement.

Tlaely oopy: m@sga;zaf Lapy ean be
sdoapbed %o the day on whish L1 sppesrs,
o to ourpent evepts, &nd gén avoid
uatliunely referenges.

gg F;ij.gfii;ié@i o¥ .a»iia:séxsnxﬂb :

{a)

(n)

{e)

‘the gholee of the deay: the nowspaper
aévertiser has his sholoe of the pregise
day of the week most suilable to his
sdvertBing.

Intensive gupprlpns: newapiper ad-
veriis Lng gﬁ&miﬁﬁ any intenslty de~
gired, up to Gally issertions.

Gumulat ve alfect; @ neespspes e~
peign may be plannsd to ghitaln 8 max-
imam pumulative effeat thiough the
flexibility of spece snd igtervals.

{a)

(v)

(e}

Glose $¢ plose 0f purshesey Ehe reader
of & newspapexr advertlisement gan go
direobly to the plage weye the article
agvertisned is gp Bul 8.

Spetty disiribublon: the sdveriiser

wi th spobby dlstribulien osn, by

uping pewspspers, alvertise sxelusively
whare his gools ars op pals.

Strengthening weak Ierritory: the newsr.
paper mey be used fto sirvengilien wesk
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aspobe in the distribuiion with the
oxaot degree of Toree desired.

(6) ZIovealized gopy: nowapaper vopy and
1llus trations may be made to weet
preeisely, and take sdventage of,
ool conditions.

{e} Traceability: the effect of news~
paper sdvertising may be fraced by
ohaerving the cocurse of gsles in
gagh oommunity.

in 1937 theye were spproximabely §,680 magezines
in the Uniked States. {17) These varied widely zs to
Bize of vlreuls tion, &iasg #f appeal, ete.

The magesing ghosen by an advertiser depends
on e pwdoget te be s-%;iﬁ.; Should the produst beg ade-
yertised in & meghzios of mese appeal, sagh as "Libariyh,
or in a maganine of limited appesl sueh ss "Chatelaine®,
ogue", ete.? Thers sre many fockors whish Ble wdvertiser
most sty before the most ndvantegecvs magszinss for a
particuler groduct can be sheone 3Sush fsebtors are:
amennt of eclyoulation, geovgeaphisal distribution, inferests
of avlienee rewohed, homogoneity of b e sullenss, extent to
whieh the same ﬁiﬁiﬁﬁgﬁ is reapghed by sther maganines, sig.
| ' The grestest disadvantsge of ueing megasines
as advertising media is Lok of £lexibility. Contrasta
for s pune have Lo be btaken weeks, or often montha, is
siveres. dHenpe, 1% is lwupossible to sulldenly dhange &
saopaign if eovnomie wnditions wexrant this alterativn.

However, null. nal asgazines possess serfain

afivankages over other channels of advertising: (16)




86

14 BATIONAL GOVERAGE: fThe advertiser gan tell
the vwhole nétion about his prvduad.

£+ L.BG LIFE IN THE HOBE: Kewspapers are of
an ephensral characber wiile hagezines are often yesd
for neveral days or weeka.

B¢ BETTER PRINEING combined with an elaberate
use of golor enhances the sdl ling power of an adyvertises
mants

4, Blewup wiih HATIONal PRESTIGE of the pube
1isatlen. Sowe wmageszines have bull® up geod-will wbieh

gan be gaplialiged on by as BOYEPLiD8T.

00,000,000 sunuslly spent in the United
3tutes on iiii:ﬁféi{e suvertledng ie 4ivided emong mefiling
gards, %mfeiﬁgﬁﬁ %ﬁﬁiz%&?%ﬁ; folders, bookleta, entalozuea,
el ' |

letters add = Girset pexdunsl foueh to wavertising
but wonld prove far too expensive fov the mejority of afw
vay ﬁ;%%i?ﬁ; Af & produet is of an exelusive nuture sugh s
& Holls-Royes automeblle, then » sophisticated-locking
Jetter wuld be one elflcient means of advertising. Bui
guel publie iby wonld be fep expensive for & menufepiurer
of suneh & widely usad produet as slgersifesn.

Mhis me@ium has developed within fbhe last 15 years
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to & place of great impordance in adveriising. 1o 1987
there were spproeximetely 400 aizg%iﬁﬁa in the United S%etes.
In the sewme yesr spproximetely Eéﬁ@f@;ﬁﬁé Amer iean homs s were
squipped with radios. This number is spproximetely 76%
of the total aumbsr of homes in the countey. (19}

Radio sdvertlsing muy be eifher losal or nubic nul.
Lonal breosdesuts take the Torm of "apot" broadoasts. The
advantage of ;:zmiz broctensting ia thalt the advertiser ean
chovae his time and plan his wessage S0 88 %o appesl to
logel ovaditions. Homever, approximsbely 78% of the
total United States broacesst l&&?@?ﬁa ng in 1934 wes

pleced over stutlens affiliated with nationsl networks. (20)

Thees of the moye lmportent adventages gleaimed
for radic hroadoasting avey {21)

1. It GINS CONSUMER ACCEPEARCE for e produdt
and edlaulates good-will by orsatiag u belber appreclation
of the manmufasburer. Of course, the ?1‘%&&%% must be
snjoyed by the publie if zeod~will iz e be baili,

£s 1% FROMOZES USALER COOPRRAYION and aits
salesmens Writ ten advertisemert® may aleo secomplish this
resuld but ¥edioc advertisiag sdas the perascssl toueh whish
1f eapitulized upon is oftec werth much to the mamu-
faoturer.

B+ The SUCCEIBFUL UTILILATION OF THE SERVICHES

OF Ku0% BuTBERTALGERS may eugaent 0 & very considerable



degree other forue of advertising.

Phis ,:g*ﬁfrs of atvertising ocenprises Bill-beayds,
electrio signe, ete. Briefly, tila type of publicity
ponsegsus the follewin, adtributes: (88)

1. %m@imﬁg the sdvertiser gan reach &
ol by bloek or the vhols nalion.

&+ Ib® CLROULATION I8 sLIVE at 81l Yimes ba-
pawse asuwally the pudlliec ave passing the advertisswent
continuously. There is eorhisvous duily appeale

de COLOB pan be useld vexn lgxﬁﬁi‘éﬁk&g.ﬁ

4. To the LaiuGe 3128 #f & bill-board or sign

abtashas much sitenbion walue.
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The Industrial Revelution ushered in the era of
mass produe tion. Sinee then, the trend in all e¢ivilized
countries has been towards largs-scale produetion.

The underlyin; ecause of the growth of masa
produstion is the economy deriving from the inersasing
application of the division of labor; the use of machinery;
and the spplication of inanimate power. The characlier-
istie¢ feutures of this trausition to an industrial state
have been that the size of the iniividual establishment
has become larger, and the total number of establis hments
has become smaller. (1)

Over 7,000 mergers occurred in the manufecturing
indws try in imerica between 1919«1928. In the american
anthracite eoal industzy, four sompanies now produce oné=-
half of the total output. The Enﬁc& States Steel
Corporation ecntrols from one-half to three-~fourths of
the iron ore reserves of Amerieca. Internailonal Rickel
owns more than 90f% of the knows eommereial mickel re-
sourees of the world. Bell Telephone ccntrols about
foup~fifths of the telephone aerviee of the United States.
Generel Motors, Ford, ani Chrysler deominate the automobile
industry. Two paukg:a, Swift end Armour, handle over
0% of the meat entering inter-state commerce. The
Hationsl Biseuit Company is &« dominant figure in the



biseuit busimss s. Three corporaiticons econtrol cver 70%
of the imerican $obaceco trade. Cemeral Electric mnd
Westinghouse menuf: eture more then half of the cleetriesl
equipment of lorth Ameriea. The dGu Ponits, the isgrican
Chemical snd Dye, and the Union Carvide and Carben Co.
with subsidiery plumts are preempting to un inereasing
extent the expanding field of chemical manufogture in
United States and Canada. Four gorporations dominate

the Amerieac rubber industry. (2)

Large-scale produe tion is more common in
industries showl ng Gecreasing cosis tha: in those showing
ineressing costs. (3) To gquote Taussig:

"The graate-r the extent to whieh plant and
machimyry can be used, the mor ¢ concentrated the in=-
dus try und the smaller the area on which a given volume
of produstion can be turned out, the more probable is the
tenfeney %o lessening cost and increasing return.® (4)

Therefore, manufeturin: is influenced to a
greater degree by large-scale production than is agrie-
culture.

The producer is desirous of ingreasing his
produg $ion up to the point where he ean produsce the
greateat quantztj at the lowest net cost. IHe wants to
get maximun produs tion before dinin&ahing'roturns
set in.

However, mas: production of goods is dependent
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wpeon An ineressing depsnd for the prowustn. lnlasa %%ﬁ
goode ean be sold prefitably, pwdugtion will be stopred
or drasticnlly redused. Advertising 1s one of the main
éé%’iﬁ%ﬁ% of satablishing convumer demands |

The gost of produclig soods Au seme Lndustriss
hsg hecn reduced becawe of vorious pressens. The ine
creased demmd for the produsis of indusiyy ss s rpesull
of officient publloiiy heo heen » contributing faobor
of nsjor inporbsnes. Orester consumpilon has meant
@&&fﬁ%@é proaue tion whilsh wmesns loser oeats of produetion.
Countless examples of lowered conts muy be foond through-
pul noder. lile. The subeomoblle of itoday ia iﬁiz;;zszéé in
guality cu costs Jess than tle gey of 20 yesrs L
A well koown camers which 30 years ago asold for §28.00
has been improved sud now sells for $10.00. {4)
ztes the resuld of ine

Feolie« Taussig illuaie
eresssd produetion on costs by meens of o graph. Inw
dueiyy is sesumed o be pperxating unber concitlens of

inoreaging retumes. (&)
B




BBY yepresents the denaxd surve and 33' {dhe
gupply eurve. in order fo predues snl sell OH géaéa
the anit eost w1l be egusl ¢ PH. Sop.ose the
nenufegturver ineresses the supply. Sugh ap ingresse
world not be weds uwnless sn inoyecasd denand for e
produet 1s relsbively eerbtsin. fThe demand cwrve Wil
sbift to 44%. 4o amcunt of goods egvel to OBY now post
FYRY per unit. With lnsressed produsiion, gosta have
éimiﬁi&hﬁé aader %ﬁﬂﬁiﬁi%i;éi af imreasing vsitrns.

Unless nan's ingemidy occnbinuen %o fwent
teohnolog leal ixgiz&!m smenbs o tme must gond when dlms
injahing veiuvzos aet in. The lurger nwrket syeasn negs

wnry for the proper distridbution of the lunoreased

puankiiy of goods invelve liereused opeis of Lreuapertslien

sl dlstrpibutiens. A cease in point is the greet Eoglish

nowspaper where wilh & eivewlation of nearly
3&%;@@8 & #sy the cosis of distribetion have Desonme

inerenatngly high. Sunch papers ag the "Dally Meil® ave

peinked simultemesously in loslen and ¥snchesier in order
to desentyalize the dlatrzibutions

Ones the point of maximum productien at least
nnit ¢o8t in a plent has been resshed {here are three
albernat i?ﬁa feging the induatry: {7}

Ie The present predustion of the plant mey
be majntelnsd at the opbimum level with no farther exw



4%

gmigﬁﬁ

2. The mucegement mey decide upes & program
5 4 ﬁﬁi‘im&%&l gombination. The numbeyr of pluuwts is
insrousad %ﬁ; the munagement is centralized in cne
gent pal s;_fffi-__g ¢+ The Anerigen Sugar Befining Co. affords
an exemple of combinai on. (8) A modeyn refinery
has size limits. Beyend a certain point, expansion of
the refinsly is not ﬁﬁﬁa&&i&ally sound. @hen that polnd
i vemchoed & sevond Yefiner; is built anu centyolied by
the same mauagene it «

B« The plen kuown as inbegrakion may be followed.
Here several venirlboling indus tyles sre eemitrelled by a cenbe
ral elfice. The Unl bed Stabee Stesl Corp. ows 14 own
iron mines, égﬁa;i mines, yallwsys, d@hips, steel mille, eto. {9)
There is uwo advertising of snything except the finished '
product upder & systen of lotegrstion. 4a Integration
ingreascs total advertisieog will decresse. {10}

Advertising hes played 8 loxge pard Lln the
stabilization of indmiry. This zesnli bas been accomplished
bgoate ¢ advertining has helped melintain 8 stesdy Genand
for a produst. Whon the prospestive demund for & prolupd
is known the preduser gan plan bis produetl on moxe
apourately.

The Celiforpis Grunge lodustxzy offers aun apt
illusbration of how sdveprtiaing muy be utilized Lo promete
and to stubilize =n irdustry. (11) Pelor to 1900, this
incustry wap disorguniweu. Uncentralized, inefficiert



marketing methods were éﬁ’&ét Phe oubput was %mal& bes
guuae of a luek of consumer demand.

In 1900 the ¢alifernie Fr. it CGeowers' Biebarge
- was ovgauized und & gonsumeY AGvertia ing geapalgn was in~.
suguzated. The campeign stresssi the health aspeet of
pranges. A Gemmd for the vitemins posgesacd by oranges
wan Stimuleted. 48 a result the Lotel United sStales gons
a&&g#iaﬁ of pranges trebled Lrow 1900-1310 and the pro~
éﬁﬁ%i%ﬂ of Gulifornia cranges was foubled.

There 19 no doubt bthed wlvertising hes besn fhe
prime gause of the geest lopreuse in the consumplion of
| a;zasggég sioce 1900. Vaile illustralss this lsprease by

means of 2 chardy

inerense in Ovange Consumplion
' izl the

Milliguy

s
Boxes
30

=23

. B
75 / ==

- : e TOTR( ConcumpTrok Lars )
- . ikl 2% Y Producr,oﬂ(cglff_ﬁPN,a)

/%00 . r905” /90 79737 / Pro /%25
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Advertisling hes mede no &1L ference in the cond
af the pranges to the gonsumer. {13)

Three net results of this sdvertising oam-
paign erer {d8)

3@ The induws ‘ hes grosn in 36 yoeers fivm
shipment s of 5,000 sars o over H0,000.

&+ Both tle guality snd the reguleriiy oi the
supply of ovanges bhave been lmproved.
Be  Supply 008 ts snd demnd prices have rew ined

practieslly consbant for ihe past 16 years. (Up bo 1987)

Phe problewm of sesso.al unemployment is ove of
the mejor diffisuities fuoing buoiness tufay. (i) The
underlyisg couges of sessonsl slunps are, for the mosk

part, climatlie; cerinin ¢ ommotities snjoy & nodbwpally |
good sale lo werm weather, others in eold weauthex. Other
suus es aye atyle flueetustlons, Bd the natural preferences
for gonsumey buying at one sensun ratheyr Man snotler.
What part ean advertis mg play in redueing
sensonal pnemploymer? Some mennfaebur ers have fousd that
by sgorasaive adyveriialng and sslling metheds, the ocuas-
tomer gan be led $o purebase thely produein in dull gessons.
{16} Off-sessen. atyertising seiurelly buakes the fomm of
ges of Ghe pyeduet whieh might otherwles

peinting ot advents
pverlocked at sueh sessons. The Galifornis Fruit Growsysat



Bxohange hes adveritised .u ordey $o $2y %o inere.se Lig
sale of lewons in summer. Aunk Jemima panceksw, whigh
bad aleuys been & winier dish, were sdvertised with

supceas fn the summer. 7The Gegeral Bleaptrie Compeny by
&&?&ﬁ‘ﬁiﬁi?@; B1%'s selways Sumee ¥ in Your Kitﬁésmﬁi is
veginuing bo Baild up vimber ssles of refrigerators. (17)

f}é%liﬁ&i Fflustuab lons in bus inses buve baen
abtribated to yarious mulod joatments 3in the ceomomic
order. 1t would be wrosg to lay the blame of any business
yeperous sion on any one eause. There are many factors
whioh, when not funebtlonin: prepesrly teuether, resuli in
finanetal and lndustriel flucbuations.

One eavwse enly will e swmsidered ere, viz.
misplmned produstion. Munufeoturers aye often ever-
embitiovs to produse goods ﬁ;ﬁ often overleck the demand
fuobor. The murkel for a peyiieniar product bucomes
over-gupplied with the §a§z§i{§ _ﬁ%at prlees fall, unlems &
state of monepoly exists, md the goods held off the
markei. Produstion is reduced apd ﬁiﬁﬁ sL8 éi%ﬁh%?g@ﬁa
Phe demand fapbtor musi always be considered in relatien
to the supply. adévertising, Shrough nerket research,
gan 4¢ sueh Yo sld producers _fi;g plen shelr produe tien
more sacurately. Valle polate ould severul necessaky

conditions required of & eompuyy il adweriisiug is %o



doration of gyclisal movementssy {18)

i+ There must be a fovessst of the purxglesing
poaer of conBRRSTE by Qroups.

He Abveytis ug wmust be direcisd towsrds the
groupn whieh s2e sble t0 purpehuse the goods.

& Sellers must be willlsg ¥o check advertislag

4« The 4ifferent degress of respunpe of oon~
gumevs fo the %é?g%g‘éi%iﬁfg; of different oomodiblen must
be bebter understood.
Valle ¢laims thal the ldeel task for adverdising
is the perfeching of murket forevsaits and the souvinelsg

of business men to Toliew the forecast. {1%)

L Advertichn Poy

e Ereduoery

The previcus statenments of his shapler wnBwer
$hig question in the afiimnst ive. Adverbising, Julie iﬁ&ﬁi;?
%13‘%‘%1; deos pay the profuser luargely beewuss the lncrsused
demand for e produst resulie in the eeonomivs of wass
produst fone

In 1905 the Shredded wWheat Company moved
300,000 esnss of thelr produst &t an slveziising eest of
$1+00 per sose. In 1980 ihis sompany wes selling
4,000,000 guaes at sn advertising cost of 28y per gase. (20)

The Georgla Pomoxy Qp. spend

§8806.00 in newa~

paper insertions. $36,000 wrih of gas raages were sold



ia s weuks {81} - |
Hadio sales slumped in 1930-31. The Philsdsliphis

Storage Battexy Co. was faeed with the slberantive of

gither g ing out of the yadie b.ainess or Grastiosily

ehanging its priee polley. It aid the lestter. 7The

selling priee of the radio wes educel balow sosf. An

extensive advertislag campaign was inangurated. glthin

a giigle sepsgn Phileo became the sounbzy’s %ié%;ﬁ%

galiin

goats well below Hhs selling

; radies The tremsudeus volume breuwshi produstien

price. {82}

When eests are sobwmlly lowered by sdvertising,
1f aayooe miy be mld ke "puy" for the advertising, 1t
is the ¢ompebibter who 4oss not use 1% «nd shoss costs
begome valet vely high besawe of his sbaclete melhods
of Balee

Galkins very sbly summarizes the benefils of
sdvertiad g to the profuwer:

w1 thoud advertising, the meaulfueturer sonld
sot he oble to benefit from guantity production, stalle
and as:ézzﬁfgﬁ fubure markel, saving of time of Lis sslege
men in selllismg, sad ecenomien in shippiog beoause of well

aistributes volume.™ (23)
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Ghaptar &

-

OF_GONSUMPLION

%he hopie, "Reonomiss of Consunpilon®, way at
Lirat soen to be lrrelevent 1o the wain aub jeot of this
%h‘%ﬁé% we giyeptising. Butb one of the wsjor problens
to be maslered by the sdyertiser is that of maximum
ponsumption of his goeds. {1} Therefore, luasmueh as
advertising is & devies for stimulating and diresting.
congumpbion of eertaln goos, the problem of consunplion
may well b sonsidsved. éiﬁz oogh the gusstion w1l be
disguased from bhe Amerigan viewpoind, the Cenadisa
sebnonie sditustion ls somewhat snalogeus te the smeriesn.

begause the present egonomie o.der gountains the
paracox of "poverty in the nidet of plunty” either the
 produstion and/er the 'ﬁi&%xﬁhﬁﬁ'ﬁ forses wust be

fonetloning inef lclently. The Brookings Institute in

1989 confivedsd an lavestlgadion in order to discover

the ameriesn ability te purehese commpdl %iém The eon-
glusion dyawn wan thet during the paried of hichesnd
sgononie devalopment {(1989) the consuampiive reguirewnts

or neelds of the sverions ceople wers far from sstisfied. {23
If the value of the dotal 1959 natlions) vrodustion were
divided equally szwmong the enbire Usl ted States population,
azeh person wuld huve recsived (nods apd scrvices 1o an

average value of $665.00, vn the basis of 1929 priges.



Gonsiderivg th:t the sversse fumily cnsl g%& of four

people eunch family woule huve »eceived sl leasi éﬁfﬁﬁﬁ‘@ﬁén |
Sueh o figure ls aceepied by the Brookiangs Institute ss |

% winlmun negessary B0 buy the necsssitles of Life ane /
to have o fow of ihe mimsf Juxuyies. Iud in 1989 wmearly
gix milijon femi
less than §1,000 00 per annem: 12 milliion hod incomes

under §1,800.00; over 16 milllion under $&,000.00, wnd

iey in the Unifted Ftalss had ineomesn |

over 19 million er 715 of the tetal number of femilies

haéd ineomes less than §8,H00.00 per yeer. Henee, it

is plear that e Sopsumptly ¢ mwquimnmie, 04 68~
peelally the wants, of the masses of the american pseple
werc oy from sabisfied. (B) ,

The senbention wlll be made luber tmk the
ingome of the worers is conditioned by the velume of
production. Aeoording to the Bureuw of Home Fec nonles
of the Unlted Staten Depsp twent of sgrisliuvre, the 1859
produs tion would hove to be inpressed op proximst ely ‘
78% to assure eagh Amriean family s "reasonable stanGard®
of Yiving ab 198% priess. {4) If sush estimutes ars -
reliable than in 1929 smexicen Industry only opersiad at
BO% of smpasity. In 1938, produsil on was barely 50% of
the possible cubpub. A8 8 gemral asverags, over the
14 year period from 1922 fthrough 19386, the preductive

mechsnisn by means of whieh the smevicen peoples’ wanis
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are suppliol may be sald %o hive yun b Litile more than
&/5 vopaaity. (B} loulton, of the Brookings logtitube,
hag sonstruciod o gﬁaﬁ; o is‘l&%’%ﬁa ts $his productive
sitvation. (6)

Produstive Cupasily snd sx&‘ﬁii:&i Produotion, 19228 - 1684,
g%% - lﬁ)

sooBlliors of /929 poflavs . . .. e

liduna7red
= PoTenryal ‘
i Producive
Fo - 2| Capac /7 y
l | I I I i irvecorne
YO .
l ’ I I Prodeced

/5L /72-3 /Py 7K E 7 VE4 zf /P35 9.'-0 /93 o4 PN S AT /PRy
The blaak ares rupresents the asggregate valus of
the goods and services produced ¢agh yvar. The yed seetion
. g o aa . . . ) N
iodientaes the sdcifionul amsunits which might have B¥En

prpfdased had $he produs $ive resouyses been fully udillized.

This produsiive deficieneg, 18 nod o remsail of

u lack of raw aaterials, trsmyport, storisge ol Inel,
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labor, sr even of srelil. Terefore, the possibls sawse
of mulsdjusinents in the gxaﬁgéiivg and ﬁiﬁﬁé&&ﬁ%ﬁ%g'
waghunlene must be cubidered from The polnt of view

gt the g&ﬁsagaggf parehesing power. 1If the dudsm whieh
have been preseniad sre reaswusbly agcuvaie, them 1%
Gan %@»&g&&a@ﬁ that the economic systen is workisg vesmy
imperfectly. That ik, business ls subjest Lo severe
flugtua il ong»

One fundsmerkel ressen for fluctuations in the
seonomie syaten 1a feund iln the rabe z08 volupe ef busiopes
sind eongumer spending. when g&ﬁé%ﬁﬁﬁt&% for profit asd
foture income lock brigzbk, infusiry sod $he general
pablie s.ent fresly.  Bug ﬁ%gﬁ.faﬁéfg returns o eapital
weld labor appeny une erbain mensy sl goods do ol elr-
ﬁaiﬁiﬁ-ﬁﬁ ropddly. In other words, & boonm is the time
wher mpsi people prefer to ecmvert thelir meney rapidly
into goeds, sud & ﬁﬁﬁfﬁﬁsiﬁﬁ_iﬁ v tiwe when they prefer
cagh fo more goods. {7) In 1888, for exsmple, the
posple of the Usnlted Siates sperd approximstely belf as
mueh &8 in 198Y%. '

Innumerable gohems have been pyroposed FTop
wmaintelning o ilmzpecging the denand For sools dur g
Gepreossions. {8}  Sowe of thesv are; low ilmbersst istes
ang easy credity reatriotion of cubpub; wage ims rensesy
the commodlly dollar as expounded by Irviag Fisheri e

duetion of wages and other gosis: govermmepisal expeciitures
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in prder to countexbalenes the Gecrecsed bus iness spendlagy
wnemployunent ressrvesy eto. Heonomiste wnd govermmental leadexs
Gitfer us to what method or met ofds shoulé be alopted.

The reanoning foellowed in this chapber 1z along the lines

laid down by Blichter of Hurveawd, and others. He clalmed
that under s profit system, the so~crlled yroblem of
melntaining the wolume of pooheuing pws¥ dw ing Gspressioss
Jja ssaentially the preblen of sterbing an inerense jn the
yolume of bupiness apenddng. {¥) :r

"Phe problenm of sehleving sdability uvnder
gapitaliom is o ;}%ﬁ‘i@}.% of siubilizing the projects for
yoofit, becnws the volume of ¢ uowner s@pdliog depends
primerily wypon the velums ¢f Desipess ﬁ@%ﬁéﬁ.&g}g b e
yolume of bos b esa spending depesds primerily upon i
progpects for prafit.® {10}

Unier the esend saplislistie systen, the
whe els of Lndus Py are Bept tupning oenly #o long as there
axe proppesta for prefit. If vny factors, sueh e zising
coate of production, cause 8 reduction of profiis bolow
the mininum negescary to indos indusirielisie to maine

tain produstilon, the dnave try affested will desersuus

spentio,» And e Imiusbry spends, so doss the public, T
eousumers’ ineemes, spart fyon that poréicn derived from
governmant speniing and fron consumers' eredid, are deoe

perdent wpon indos Bry. The decllee of consumer ypelilng
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iz s sonsgguensy, and nod o sause of & depression. .
Hepein lles the fallaey of supposing %izé tGemeanion
oan be gured neysly by Lagreaslig consumex puroheslng power.
The National Recoveny Ask, pussef by i;}m Beosevelt id-
pintatratlon, txjed to Tprime the pump® by ralsing ‘ﬁ%ﬁ%ﬁﬁi
acoprding o Slichter, this device for tie revivel of
basipens is Aneries Das nob proven e be sffigient. 113.3

gith pis ng sages the sosd of living bas also ineyessnd,

I all wegss wi @elaries heé been lnoressed, no haxm,

and aluo

0o good, would heve %“%M’-’éﬁém But Here are
many Lized iogoms reeipiesls sueh ag dosdholders,
pensioners, ansuitants wws saleried employers, whose
ingomes Go ast vise ’Qiiﬁizsliﬁ L%g;x% priess. o818 of
profw flon rise aikh igeyesssd wsoas. Unless pricss
axe lopyeased bhe gomszal rate of preflt will diminish.
Produssers sk the margin of }}i‘ﬁﬁ&ﬁ; Biwity wilii e foreed

gud of the mopked, ov 1T ihsy remaln bhey will produge

a2t & leoss. 11 esoool be empbasixed foe freguently that

unle ss indusbey ioday ens slescly see fubure paolfits,

produstlon will sot Be meindained at the present level.

Somewlal susdege we e ralsiug weges 1o the

suggention of conduuey¥ erelit sdvanses. Losls L. Dublin,

' st%&ﬁ tiedsn of the Helropelliban Liie Insurancee (u.,
plagma thad any IsGividuel Lo a0 SC0NCMLIE EROUDs ReEe

toosher, osrpenbor, ehc., @an sArs Were in a life-biue
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than is ﬁﬁi}@%%&?g} ﬁe fm, ﬁlﬁ%ﬁ%*, and shelfer himself
amd his family. (18) If Bis is brue, &%%xz Dublin
argnes et lnstallwent buying gen be nade mi&é %%ﬁiﬁiﬁﬂ%
an gpalyeias of the earnin s of exch sgonomig gwoup oLl
be mady ond petential cipaciiiesn in pedation to Tubure
aﬁmz%a ¢l be defined. Wil 1 is intomrmabion, it
is ﬁgﬁ@%@%ﬁatﬁaﬁ Phat eredit extesdlng over £B or 30
yoars EEH&& be given an indlvidual. é;is%?i; feom the
tremendocs sdalnistrative 441 fiziﬁ%il{ﬁiﬁé of meh & sysbem,
& bisle Iullmgy in tiat he siiest of suph oredit ndvasces
wpuld be the E%%‘éi% &8 inflation. ;iie?‘ tm guentity tmaes:@
of money is ¢ gf?& phed as §§§§¥ﬁl§§f valid, then an inorease
in eredit wili result in an .’i@mmg- izxggifiﬁﬁs and @
songequent fall ;m the value of the momstary units

Busl ness agﬁﬁﬁi@g de &aﬁs wpon - presont
profits «nd the prospesis Lo Iature profits, i.e.
upon the s_fég;ﬁéi.mg& ip between the prieces whleh govern
their aosts and ihf:;ir Lneomess AW LhBAS ga;?ié%w hewre
fivgtuated, oo has the nablonszl ingonme. (13) |

Division of the Natilensl Incwme V.3.4. 1982 ~ 1934
| (1829 & 100)

NI AEZT ,.,.ne.rlars TERLTIREY
CnTer P riser  HellSrs

re E ™ Tyl “ o T Ze s~ 7 )
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Employ eea include boih i%agﬁ ang salarieq
workers. Incividesl enterpriasers luslude Tarmexs, WETw
s;z?s»tﬁﬁ 8, professl.aal firss ete., nob organized on &
@éiggﬁx&a%a basis . The lavestor eiass iceludes all those
éﬁw regelve interesl er dividende frewm funds py pro.erdy
whieh has been furmed over te otherxs for §ﬁ§éﬁﬁ§i¥§

TREDDS B85

buring & depression, msny munsgemsnts bulld up
prossrves of emsh 0% reGuse bask lo.ns b, deferring €%«
peniltures on new plunds, repd ¥a bo existing sguipment,
ete. Duzing the yeurs 1930-84 the rsllrouds of the %sm%ﬁﬁ
Stafes allowed over & biliiea dellerd of delerrsd nelne
. tenanee to sccumulste. (34}  Let business men, fox any
rganun €% ;:4351&@333 im&vawmﬁ difficulty in Giscevering
profibabl. érg; of ohanglng or enlatging opsrations,
ed the demsnd fox gafzsgf ginez of geods will issisntly
Grep, purtioeiurly ble demend for the ﬁﬁ%@ﬁ:&?&égﬁ anu the
laber wessd lao. mzuiri“% . ud maintaining plants Eiﬂé‘..‘ﬁéﬁf
buildd ag ﬁﬁm giﬁﬁtm Phe pw suekion of eaplinl pocds
has flucteuted move witely than has the procustion of
conguwer goodss {18}

Fluetun $ion in Produetion of fonsumer and Qaplial Gooda
j‘zﬁ ﬁn.ﬁégéa; 3}3’&3 - 19358, (l§é§§ 8 l{gﬁf o

Refer to Graph, p. Ble
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Fluotue tion in mﬁagﬁ a0l Qonsumer and i}ai@i’g a1 Goods
iﬁ Ea(}f.&k#; 1%@ - 3333; ilﬁ? # i@ﬁ}

/7o

go

T ’ —

i LONTYNEN Goods
_____ Cﬂf:‘rﬂl- Soods

sAB TS Py /929 xS VZET] 19!‘5. SFIZ

If ¢tk cemand feor cuplial goods is to be ipw
orensed and/or nelntalned faring s Gepession, there
wugt be a soncurrent expeasicn la the denund for gone
»&ﬁﬁ?%ﬁ?ﬁ goofige Aud sueh o demsnd is dependent on ia-
dupbrial aisbursements lo the foram of wages, sularies,
dividende, ela.

The lapexiange of e profit molive may be soen
iv the sifset which 1% has on sevings %@:&%ﬁ% in banks
and other finsneial houses. Jome e¢f the vexy orihedox
goonomie theoriasts meinbain that ﬁhgﬁ money is saved ihe
resuld is nod o desyeese in purehasing power bhogsuse

savings ave iwembed in indusbry. Bub sush is not slweys
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the cass. Inowabrislists sye always on the levkout for

proapegtive profitss Therefore, they will ot u‘k&i&aﬁg&l |
sovings if profl 45 encnot be made. I the sutlook for
busineay galn is not optimistio, dsavings will elther

acek forelgn lowestnments or will ryensin eleznaat in the
bank. The latter phenomencn was clarneteriatic of Cansda
| dnring the wovet depesaion ysears. The benks were
Iiterally "burabling® with monsy . Bul thers was 1liitle
domand for it as produstion wold oot be camied on a‘;#

& profitadble Jevel. Houllon attributes the falluwre of
gonsunptive demand %o sgual in msgné;ﬁiz&a e volume of
goods the t might have been protused o the fast thet &
sunatential ;;&éz%&zzg el the inwne was a0t expended for
gonsumptive goods, but wes diverted to savings channels
where mush of 1% falled Ho De used prodw tively. (16)

The dats and the pessoning presentsd in this
slmpler, the refore, seens to warvant the gonclusien that
an explanation of $he tobal wolume of spending must be
sought, sot in gpending by consumers but in spending by
bus Inoss enterprisea. The demmd of business snterprises
i’w lahor gf:-rxl sonnedl tles depmds wpon present and prog-
pective profits. | ,

& flexible mﬁﬁ rebe snd price strusture
undoubbedly would econtribute magh to help reduee the
wides fluctuations in Wwiness. $his flexiblillty shoule



gxtend throuwghout th e whole economic struwpture. Ian

Caneds today sppioultuwralves @ and incomes &re flexivle

while pmanefagburin, wages ars ¥slativel; xf&gié{s Henos,
in times of depression the farming eless i unable o
bay L.om the lodwm trisl class.

Stabilizing the prospects for profit would
rogquirs, smong obhex i iuge, khe inbrodueblon of eom~
giderable F£lexibility inde costls # 48 wapes wre the
principel cost of produstion in most lerge industries, it
wouldé vegqulre flexlible Wago 8. | |

Hodern trade unlenism offers a very z%al
jmpediuert la the way of cbisining & Llexible woge rabe.

- Unione would gain by secepbing the prinsiple of flexibility
not enly "hegsusy the instabilily of busimss eand smploy~
meont wonld be refuced, buit beasmuse the mgéa level would
zige nore prompbly ne the peodustivity of laber imprvensed.”
{17] However, wage eSYNerds aye very ﬁiﬁ‘%ﬁéﬁﬁiﬁﬁﬁ that the
peies of L.bor aball newer fall, no mstter whebher esher
prives fell o not. Thersfe gg the payehologisal
antiputhy | $o rveduwstlons in money wa;98 will have to be

GVE LOOUS »

Thexe busi he iiﬁxi%lii’&? in otber eosis sush
s foterest rates, oite. In pither words, under sz syatem
dominated by the profit motive, somplete alastieidy in
the price atrue ture muat exiat.

¥ill tide desimed ﬂ%@sihzz.iﬁ&y ever comey
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Siichter is vesy pessimistie and in the light of the ex~
pexience of the pust few yenrs he may be Justified in
nis sdtitude. There seems fo be only & slight shance that
employers and employees vi1ll be willing o soope rate.
mwith skilfel s trel of iovestument and eredis,
with propexly depigned unenployment ressrves, «:nd with
skilful management of goverament flnenees, depressions
might poesibly be prevented from besomling wmer e ssﬁi‘*ﬁ_
fhan those of 1924 or 1887, but thelir compleise
- slininabion must b roguried us an 1dle Gream =- ta:é s nal
&0 loug a8 3?&5;}1@.{3%1&’& fop p Ik is relained in '

the grestey pars of iadushey.” (18)
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1. Heas, Herbert, op. eit., p. 11,

2+ BHoulton, Harold G. ~- "Ineome and Heoncnle Progress.”
g;shzzmtom The Bmekinsa Institution, 1935.

3. Ibide Pe 376

4. 1bid. p. 38.

S« Ibid. p. 30.

6o Ibid. p. 22,

7« Slichter, Sumner H. -~ "fowards Stability.” p. 2.
New York: Henry Zolt & Co. 1934.

8. See Slichter, op. ¢it., Chapters 2, 3, 4.
9. 1Ibid. pe 110.
10. 1Ibid. Preface p. iii.
1l. Ibid. p. 122, et seq.
12. Hesa, op. ¢ib., pps. 9=16 inclusive.
13+ Houlton, op. oit. p. 28.
1l4. Sliehter, op. e¢it., p. §.
8. BHoulton, op. eit., pe 2%,
16. 1Ibid. p. 39.
i7. 8lichter, op. cit., p. 140.
18+ 1Ibid. Preface pe. ve
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Is advertising a benefit bo the public ae &
whols? Doees it impose au uanecessery burdes of sosd en
the wliimate evasumers of goods bovenming %ﬁ@:}%#%ﬁ BI |
eoonomi o wasie, o dosa it afu i;é the sum of human
happiness? ' ‘

izifzéw ig wom for iﬁ&;’:%&%&é&a@ in the eihigal
e yrofessional mepests of savertising, buk it 18 be
lieved that the benefils ﬁéii& %o the gousumer and the
produesy wieh have resulted from adwertising outweigh
the dlsndvanta e |

| what proporticn of the et of uldyertising does
the gonsumey pay? 4.T. felk ﬁé‘ﬁiﬂ&%ﬁﬁ blm 3..{; 8 Profie
perous year the milasel %””ﬁ};‘éﬁiﬁifﬁﬁﬁ in the ﬁiﬁiﬁﬁi' Stebes
for advertishg is sboub Z% of the total natlmal income.
Thet 48, the mimual adverbising evst 1s sboub §60.00 pex
family ox less than 8¢ & Gay pez P rsons (1) The ade
vantages derived fyom this expeniifure ave worth far mere
%0 the smwral publie Hhen the cmbs

Panl Y. Pasanseht in o srilels entitled
*havertising and Hidher dfendaros of mﬁmg* gés 81

“The high sbansisrfs of living in America are
the wonder of the worlds Adverbisln g has been & mest
impordont fuctor in eduesling American consumers Lo
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this high ﬁ%aﬁﬁﬁﬁﬁ of living." {2)

Thare 38 & direel yelation betwess a&egﬁiﬁxﬁg
and the sbandaxd of living. (3) This relationallip may
ke illusbroied by dresing o contrast hetween s Eitchen
of B0 yeurs sgo and one of mod ern bimes. {4) ﬁﬁiﬁ
oharasteristios of o kitehen prior to mollers adyertising

el s@vanesnent weye ¢ &n fron, selit-aonl

ing @tove; & green-peinked lron pums in the weoden

corpe peuink for veld wsiepp Grinking water frowm the pump

putaids; hog lexd Lmstend of vecetable shorbening;
butter and milk hung ﬁﬁ%ﬁ the well by % shriny o keep
then eold; nv seduring mops, wire brushes, or cleansing
powlers;: baked besns an L8 honr Job: vaitnesl ap overe-
night proparationg sugew, 88l%, craskers, rive, geffss,
sbe. bought fn bulk, scooped oud of epen boxes or barrels,
288., obe. The kitelesn bepame & minlsbwe menufaoturing
plant before the food was yerdy for ihe fanily te sab.
How 61 £ferent & moders kitchen sppuars wiih

all ids cpuveniences -~ slepirle or gns aloves whieh dan
be tusned on In an i bendy modern yefvigerasion; eold and
hot waber obtalmed by merely turning & tap; foods
manufaotured unler solentifie, clean wwditions and e
pured gulekly end easily; <l cetix 16 fishwasherg; aute~
mubie souking mikers, ote., sbe.

~ %he awelioration in housekesping thaob has cone
sbout in B0 years is s direst and indlveel resuli of
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advertis ing. The housewives 614 not demant medem

appliances -~ they knew notbing = tout then. The menus
fagturers oreated o Gewnd for heir products. Perhaps
$he @é%ﬁt B8 ﬁﬂé&ﬁ; ing @ ls dommd orenti on were zw% al-
%mi&%iﬁo Bo doubt the pwdusers were sseking prefiis
but in #0 doing & publle benefl i was gonferved. To tie
gxbent that advertising incresses the effigloney of human

dobor by imeresslng ithe wae of labor-suving cevices ik

upnis hes an objestive measure of ita ecenomic effecst. (B)
Avortlsing in & vepy large numbsr of cases has

2oBulicd in menebaxy i;&zééé"iiﬁg for e pebllo in general.

Phese boneflits may tuke the foram of prise redustions,

inoreased wages, dividends eto. Large seale. produetion im

m&lﬁ!@ seoompsinied by many resulbtand economies. Buk

m;&g% produwetion depends on an extensive demand for the

: ;}z&@zﬁ%ﬁs The ;ﬁ-%iiﬂi;}gaﬁiﬁii; snd in somo instengesn, the

| ﬁ%@&%& e of this demend 18 & resald of effsolive ad~

-wﬁis g The resultent soevonios may be sithlwye keph

3;;?; the gompany®s reserves,; or dis wibuted am 4 ividends,

aés in the fora of imsreansel wages, or in the foram of

lower prices. 4n axaminstlon of the frend of prices

aver the sk 20 years whiil show e i&@ﬁ&aﬁgﬁ roduetion,

agoompas el by expanding &ﬁ;‘?éiﬁiﬁiﬂg brdgeta, hes Pew

a&lﬁaﬁ in lower prices to the oo asuwey. 40 subomobile

gan be purshased today for less than $1,000.00 whiek is
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Batter in guelity than the »eixaii;gf aay whieh 80ld at &
mueh hizhen &g&za twonty years agos

hAadlos were eunsidered o« luxury st sne tims,
bat negeuse of the grest demeal Tor them, which may be
luygely ‘ﬁ’i} iriuted %o advartisting, the ir prios hag been
Eﬁéﬁgﬁ% within th s reach of the nass xﬁi&lieﬁé af Amer 108.

| in oo me inmbamces stvertising hes lowered mives

by ragueling mﬁéﬁm§ &&gﬁiﬁ&i ion. & staltlonery bouse
onoe handled SO0 lines of é;%ﬁ&ﬁa it begen to sdvertise
‘ans in 1988 the sompeny 434 double the buslnesgs and
2418 4% on 10 lines of goods. (6)

Imm&ﬁl& m;élﬁs gould be olted in suppeord
of the genienticn that advertislng hes hed a besusliclal
Eﬁfa@% on pricen Lo the Lonsumery. |

The souvenient svoessibility to the

| GURSURETS
af goods 48 one of the major benelits of sdvertlslug. (V)
Millions of people in the Und tod Ftates and Canads considsr
aﬂ;’g methols by b 0 time is soved s conferring s dirzeed
benefit to mackind. The gonsumer wants fo ve abis %o

phtuly what he wants when bhe wants 1% ané he wishes e
obtain it 8t & cosvenient plepe. Nevein iles the reel
purpene of trace markd. The adveriiser hopss %o eonvinge
gemm&@s %o a8k for hia psrdieulsy brand of gboda ol
thershy. _'mma the petaller to weintain s sulficient supply.

Producers consifier u name Ho he of sush greni value Lt they
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wiill ofben spend hupe awms of mongy in oxder fe sbiain

& purticular brand. The Maxwell Honse eoifes izé@i% ef the Amer-
josn peeple wag hought in 1988 fox §42,000,000 wd the

d81l~0 habit fn 1920 for £35,000,000. (8] 1f o product

is s grent densnd relallers all over ihe eountry will

ateek that preduet. Thercofors, 0ONSUNErsE ney seve mueh
{ime and energy AT they have besn intwed Ho by a widsly
Gis %zﬁiza%&gﬁ produst . '

it tbe pgent gewraf@on dressss bettery sud is
healbhier then past gensrations, sivertisiag bhas &mﬁ&aﬁz@

seen & .ﬁm%ﬁhﬁtim, fostors Today, the weli~Grensed, well-

groomed man mey Y8 nn waskilled labozez. Mmes produstion
of slothes bas resulbed in inexpensive, fine-looking
meterials. D

People ave sxhoried to ioke betier gsze of

themaelves by menunfastersrs of fyulis, seups, ete. Tmue,
the sdvertiser épsires that ons keep well by using hia
produot, bub the gensrsl effect of sdvertiszing hes been
$o shimulate within people & desire to "look thely best.v
PThe #Hetropolitan snd otheyr E?;i:s;é Insuwrsnce (ompenlies Lo
form peopls =8 to proper mebiods of g*&x‘u@, for thelr
eyen, heart, etus |

The tagk of tha hougewife ino ;gf&gx@iﬁg meRly
has besn made more Luberoasbing besause of the wibe varietly

of recipes at her disposal. DPistislans, employed by lsrge
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food sorperstians b aw He.d. Helne, Guugosl Fooln, eohe.,

sunvosd nee appslizisng dishes, Besed on u parbiowlsy

produet or predueiw. Goosyel Sleobris oiten vpereie &
foshruablion io orber Yo
savartiss theiw homs epplienben. Sush méveziising cane

ned iﬁiﬁ%ﬁ%’ﬁ% mﬁiﬁﬁizﬁ ?sg%%%é}sﬁ% threugbut the

iﬁﬁ%ﬁiﬁ irg schosl 6f @ ekisg

suvephis 66 srodugts gi@ the sousumer ihe

Bl ﬁs%&iigxﬁ f%f pide w iy tess frown tie purthane
wot, poesession of 1 brocbed preGosh thet Lo hoown el
3353@‘%%?5&% ﬁé i Ee. Sone aubluPs may pleals thet sugh a
" pem£it is worlnlenss but sales of cars besrie the

";:AJ-R'e;yces', ‘Packards, Lineolns, CQ@@#;- ﬁﬁﬁi&%ﬁﬁ;

muy b6 very lorgely sttribuiedle o fhe prestiss

&

BRAOY DhEEd BUIYy. Freshige

- 38 vew of%sn & Gireet
result of advertising.

Somputitive sdweriising deveow assalsebur ore

imprpvensnk to Bwir ppoe
guk from

e sonstantily R 1o afd soue

Guel, in opder that souh & podued may stadd
ameng e other evupeblog goobs. Une antosobile $ive
osmpauics bevs lmpwevell gueilby dn s affort b0 merit

the potponege of gar owmeys. Veat resssreh deparivesis

sugh 88 Goneral Mober s Hemcexeb Divisisn sre winkaiied by
lapge corvporaiiens for Lhe exreas puviose of discovering
paw vsed sl luprovers whs Tor e goods.

- Phere are sty efveationsl snd sefisl beuselibs
wigh wuld ot b8 ae svallalle %o the publiec were it nob
for styverbishs. The @il; sesspaay whieh s g ldevsd
8 nesessity by sillicng of roefiaras could ot be PPlnted

for sush & few goubs oont o the vosdey iY Buaslasus nen



8414 oot adveriise. Likewlss, wmagazines whieh,

hepa, et 28¢ sseh or more to iroduss, wald set sell
for B¢ if there wore no pal publicity. Usler the

prepent sconomie sysbem, redio progyems are depembent

npen Bperners. Very few pgople will olainm that the
gadio , sven though gommerelally exploited, fces not
conf or Yenefliis upon menkind.

iz » divest wesuld of slvertislang, books have
beon mere widely resd. For example, the %m% girgulation
of Pale Onrosgie’s Dok, "How b0 ¥in Frivsds sad Influ-

engae Feople” nwy ‘be sbtributed to en extensive auvertising
sanpalen put on by the puolishers.
. Perhips G.B. Rotehkis, of New York Universiby,

was §f§§£?§§‘§3§? sorgget whes he mede the stalemerd i

"Zome day, perhaps, Hu¥ smerigen el ﬁg@ﬂg
will beeowe xeaders and g%&@&%ﬁ of sgonomics as they
have bebone renidars of kig tony aﬁzﬁ %iﬁgz?&yl%ﬁg et it
will nmet be until advertising hae iud yued thec of
aome g od book on @ﬁﬂﬁésﬁiﬁa ond eduestsd $iem to ap-
pragiate the benefiits thay may éaﬁ@» f‘fam peadlng
1.0 (9) 7,

In conglusion mavertising way be said o
raige the general miardard of living of the maases of
the people By

e Inirelusing modern bousshold applisnses
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whigh reduee Lthe ifrksomsnsas of labol.

2+ Jowering vrises to the ultimstse A0BBUMET .

3. Haking goods more ascessible, thus asving
the huyer nuch time.

4. Ensbllng the mes«es o dress belter.

§. TEHdueating the publie on @eations of hsalib.

Ha 'iéﬁ?ﬁ&zﬁéﬁg wew vepipes to the housewlile.

7. Catexring to the instivets of pride ﬁfﬂ,iﬁ& are
traita of Dupen Batud e

8, Infusing mepufagturers to conblouelly seek
improvenents Is Lhelr produeis.

9. Givisg the publis edusaticaal snd soceisl

benefite.
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Hixon, ope ity pe 86,

Hamlin, Sveville, -» *The Mensos of Overprofuctlen®,
Bhe 1By pe 97. ,
Hew Yoxk: Jobn siley & Sons, Inv., 1980.

Ibide, po 99.

Galking, 9ps oile, po 1B ‘ .

valle, ops 0lhes Px 64

’ ﬁﬁm%g P §§s§#; D= 8.

Ibid., pe 2.

Alieoxs Clale, -« "Brand Hames, Quolity end Prige.”
Annels, Nay 1954.

Hotebkisg, G.B. == "in Hoonounle Defsnse of Atveriising.”
Auerigen Boeonomlic Hewvisw, Harch 198B.
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CORSLUSIONS o

"Consumptlon 1 the @le end and purpose of
proivekion; and the iut ervest of the pmﬁuﬁ%z* gught o
be atiended %o only 0 far am it may. ba mgaa K1y :fﬁrs
monoting ‘that of the SONBUREY.” ) N

Thus spoke ibanm Snibh one cenkury and g helf
ago. He zent on teo rewsrk theat the inteveats of the
Gonsuvmer ore nearly always sacrificesd $o those of the
produgsr. {1}

The gongumey has pwsenbed a preblem evar sinee
he gave W self-safiielency sud began %o barter gowds.
Glassieal spd Hedieval wril ers were shsessed with the
iden a& a Just price. Sellers were Yegurded as unelhleal
if they chazged wore for thelir gpods then this Just priee.

4t the tine of Afenm 3midth; an epen, conpeiiiive
market wae sapumed, Lo whieh the competition between
bayers and sellers meintained the waxket value of goods
ad & "noxnal” Zigure.

However, conditiong of free, unhanperef cous
petitlon do set exist Loday. There are ﬁi&iﬁi reasong
for this situation byl three cuuses erw of paramouni
inmpor tanes -~ the influenge of trade unanlons on priees,
and asdministzetive price asotion on the purt of businesa

cor poratlons and governmenisa.
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Eﬁ%ﬂiﬁgﬁigﬁ of employees tanlis &E@g? the

peripe level o boeoue rigl€. deges are maintelmsd under

&ll wonélil ons; Becefws, ;riees ere not allersd in
seaprdsnee wiih the gemsrsl fluetusiions of busimees.

he fendongy in Cenade and the Unlted Stales
today may, and @ rhaps i, bewerds o eoncenfreilon in the
gondPel of wealbh by s fow gurporetisma. The molern |
holdlng eompany wmith its pyreniding of the soptrel of
wealbh Lo ene pavent éﬁmgﬁiﬁ}‘ hag baen one geuss »f &
vigid priee level. Frices ave not sompletely fixed
by the "higgling®" of the nuzia t, but retber by aduinis-
txabive aetion.

'g8 tal rates ang rallway rates uffoxd
two exeellent illusirsticns of the resuld of sdminis-
tzative price aebion. 1% is piobably very trane to Bay
the t the fewsr the exterprises in an lndos try, the less
flexible will ve the .rices. (#)

There existed & Sivect perwnal relehlonship
botwasn the buyer and the sellsr before the ers of large~
genls woduetion. Goods ware sold as indly ldusl units
whieh annbled the buyer to curefully inspegt esagh
preduet before making & purchase. The perscnal reputatlon
of the seller was &l slake.

Podsy sush a progelure is imposelble. Mass
produption witbite sdlling agest advertining, hag xesulied
in huge guantities of ;oods being throew: en the nsrked.
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Bo longer ia it g‘m gible far the vonsumer o szamine wilh
minute gare the queliiy of, for exauple, & san of Gorn.
The integrity of the memufeetwer must be relisd upone.
And, in meny Ganes, sudh @ frsit of churaseter is nod
present. Accorling to the Royal Commission on Prise
Sprendn, meny practices of menuifaclupera and perghandisers
%’@3}?‘% dianlosed which are contrazy te e beat 1@%&:3@2&
% the gossumers Thoese preeiloes mﬁ@a folae and
misleading advertising, folpe marking and i&%ﬁlmg,
aflelterstion of peodunis, short weighting, dsoeplive
pookesing, substitublon of elwapey or inferier goods,
harmfol or polsvoous lngredients, snd sxhorbitent priges
for branied produsis wileh are baslieally simple and |
inexpensive. (3)

One of the mest sericus indistments levelled
ageingt adyerbising le that of indkentlionnl mispepit-
seniation and mlslesding lmplieativns {(4) The
auvertiser of prodeets he Lnows 3¢ e hormful, 13 83
mush fo blase as 3he man whe prodsses them. A litdle
hyperbeliesl languege is only asbtwal in jraising &
produet, bt direet misrepresentation ls inezsusebls. Hany
gxamplen of such nmalpyreaciices may be found In sueh booke sa,
100,000,000 Guisnes Plgs®, "Youxr Honeys Worth®, “lounleopw
f8it", written by sueh men es Arithuz Eslledt, P.J. Sehlink,
Stusrt Chases. Let twe ifllusivelions suffice this thesisg

Bpap pan 6o only one Lhing -« glearss the siia.
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Yot every seayp adveriinemsnt promises its users spne
slluring benefite whieh are ionposaibls of renlisstion.
when tested by Comsumers' Hesversh, Yardleyt*s 0l4 Zaglish
levender 3oep, costing 3¢ poy sake was found o be slightly
inferior to & eske of eheapay sosp seting 6¢. (8)

Hone o1 the poprieisry mouth washes pr gargles
sre welul or at all effeetive in the ways claimed Loz
them in sivertisementn: (&)

If ndverdiaing is %o ve utilized for the
bettonnent of macking, ite sbadapds must b8 continuously
ralaed. | éz-zﬁﬁ afe sneny Isetas shleh ave sseklig to
"f&:ﬁ@fi&ﬂ sfverbising.

‘_ Hany of the beiter publisations have sobe
tzibuted to ii:is yelform movement by ssisblishing a
messure of control oyer the iy advertisesents. Nostruws
werw the Lirst advertlsemenis fo regsive atvonilon.

In 1692 the Jadies® Home Journsl announeed that 1t wuld
pxint ne more medlsal advertising. Ite editor, Edward A.
Bok began to print chemlsal snslyses of varieus widely
poveriised prepurebions. (¥) .

Phis plemering in bet ter sdvertising led iis
i‘iéiﬁf for the Faderal Food snd Drogs Aot pessed in 1906.
The lubel reguiremenis of the set gave ihs publlie more
sonfidence is ewm tainer fvads.

A "medel” shitube, denignsd to Gliseouruge
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frawl in sdvertising, wes dvews up ia 1911 by "Prioters®
Ink." {8)

| The Better Buslueas Burean was formed by &
grong of Cleveland advertds g men in 1933. In 1029
there were 43 B.B.B's. ovganized solely for the pres
vention of frawd am degsphion in sdvertising. (9)

proseding parsgraghs heve, in many eesen, proven loe
effective, but, at lenst, they pepresont & S—
tomards 8 pelbey denl for the eonsumer iu sdvertislng.
Gonsume ¥8' Remeurch Ing., under sush men me
Fod. Bohlink, i%i;tiggg Chase, Arthur Kallekt, hea in
zoount yeurs been sdewvering te elucate the ulitivetse
consuner on e problens of buying goecs. This
ﬁ?g&ﬁ%&%@a ig » nonepreft, noN~gommercinl researeh
and wdugational imstitation, wileh studies and veports
erd sexvioes from the point of view of thelr

an gonds

gselantion, puvghise, snd uoe by the wvliimste e nsumer. (10)
The Ualted Sfates end the Cunadlan Governmenis

both malininin resgureh grganizat Long. The Consdian

Gov uxoment eaiabllished a Bativnel Research Goungil. Butb

this Couneil wes nol arvested primerily lu the ilmberests

of the gonsumer but rathey in the intereats of the

sovernment «nd the produser. Likewlise, the imeriesn

Buyesu of Standerds funellionw as an ail Lo poreramend
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Thexe is *zméaz;%;%ﬁ;i@ need for an orgenizabtlon,
probably uanier overament éif&i%‘gi&ﬁi whigh woulé ald the
gongtmer An his boylng. Mseyts cepariment store in Hew
York ity conteins some 360,000 srtisles from whieh one
g ghotaes In a 8ity the size of Milwavkee the @a&m&#
must ghoose Trom smeng some K60 kinds of tecth-brushes,
100 kinds of washing meelines, 160 kinds of fountsin
pons, 50 motors, ete. {(31)

The sltimale ecosumer has no means of knowing
shether sugh berms ss "ailk®™, "washable ailkh, "fasd
dye¥, “pre-shrunk®, ol@., gmﬁ wiak they swen o mpan oF
gomg $hiog else. A Contumsra’ Baresn of Standardis gonld
Gp maeh b¢ clavify nomepelature. Slanlaprdization dves notd
mean thet all articles nust of necesalty be uniform. By

ghanfardizning the gual ity of silk, one dves not standardize
the pettem seeording to wilgh the dress mmeil be made. {12)
The vesl probleuw is the sstublishment of spegificaiions
in whish the consuner'™: s well s fhe procuesr's polnt of
wiew 18 recognized. {13)

One of the coumittess of the Roysl Commission
pn Price Spresds wnder Drs H.M. Tory strougly urged g
gortais amunt of atendardlzation, sepeeisally smeng the
bextile goeds. {(14)

hig eommittes spunmerated %av?&-:fﬁl pupposaeg of



sterdardizetions (3H)

1+ To ald scourasy in industry through waiform
and aor 160t MEGEUCSE.

2. To asuist oommeree in regulebion of the
gige pf containers, sie.

3. To promote Jus tice in daily trade through
gy stematic inspestion and regulebi sn. o

4e To promobe truthful breasing nd advertiging
by sulteble standards sand metheds of ﬁ&.at;

§s= %o promobe presision snd avo id waale
in seienge andé industry by elfording gualiby steniards
by whigh neterdals msy be made, sold, sl teated.

Ge %o promote safety, efflcicney il sonvenionee
in the maintenance snd operatien of such utililies.

There i3 oo doubit that sdegunle mssidnery shounld
be gebk up in oxder fo eid onsumer pioeiasisg problems.

As & resuld of the mevorandse mabeitted by
Lre Hulie Toxy, the Rﬁﬁﬁ& Gommiasion on Prigw IJpresds
rooummand ed the erention of & Ounsuner Commodlty Stenlards
Boawd a8 & sevllon of & federsl TraGe and Industey Come
mission, oog of whose menbgrs wouls De 4 ghairmas of
the spard. {16) Theve wuld be also on fhis Bomrd,
represemtistives of the Ballensl iesearxch Qouneil, the
Deperbment of Trede and Gonuerose, sl olher gow -ﬁmmﬁ%al

demrinents bavivg to de with the sdminisiration of tie



sxlsting acte relabing to conmodity standards amd gusle
itiss. In 168 wzk the Board would meet with veps
resentatives of Lo @ty md of the consumer. If vowld
be the Bourdts éﬁﬁg fo sooydioate the teshnie:l work
Gone avl o s@viss on sll matbers relating to stsudards.
It wuld slee be ehargeld with the entablisbment and sne
foroement »f M) ocasumer stecdaxda. The powera of the
Hationsl Research Gowneil wwld be extesded to include
the analysis apd festing of donsuner és&ﬁﬁ et bhe pres
§§§$%§§§,§£V§$§§QE§£ siaderds and specifigetions. If
sush 4 serviee iz to be of any use o tie fonsumer,
eny wvifense of his ﬁzylgiﬁa§i§§.§a§§ii he mie ﬁﬁhiiﬁi
Phns, the %ﬁ%‘ﬁi&ﬁi@ﬁ x’%ﬁm&ﬁ%ﬁﬁﬁﬁ that the »33&&&& in ita
work be parmiited to publish the nemes of produsts
at mnufagburers. _

sdvertialog le 8 pecessery, and, 1T properly
gonbrelled, @ bensficiel business forse., Bul it dependa
on ‘ﬁzg 6 :;ﬁigﬁﬁa& of the publie snd sny botraysl of thab
eonfifenee wenkens the eftect of honest advertising. (17)
~ Buslness shovld rveelize tha 1n the lesg run "iis only
| goures of prosperity ls the publis, shich boys snd poys;
thad on 1te treatment of that puslie depends ite sucsess,
anfi thet z pernenendt ous toner whe dowmes bagk 18 &

greater assel than the prefii on the Tizet sale.” (18)



?hﬁ ﬁhmﬁ feon a Tpuklie be demned” poligy to a
“publle be aspved” pollicy hee bsen proven Yo be shrewd
busisess strategy. The old idem Ghat in & bazgaln
ong 5}&3&3 must loma hasg é;i?%ﬁ way e the ides that both .
papdiesn zazzsﬁ e %?:iﬁfi%ﬁ:& The Gelden Rule is not eanly
gond gt ies but alao good e fness. In the long pun,
the interests géf the individuel whe meens 0 live by
the pracbice of sdvertising W1l be served beat by the
uow of appenks Bhat arc seeislly, morally, eud
eathebiesily dsfensible.
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